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[Abstract)

This paper investigates how the determinants of ownership concentration between
inside and outside shareholders are different using the data of Korean listed
companies, Most empirical studies suppose that the determinants of insiders' and
outsiders' ownership concentration be same, However, we propose that the
determinants on ownership concentration between inside and outside owners should
be different because they have different investment decision rules, Therefore,
separate analysis is indispensable for studying the determinants of ownership
concentration, The empirical results reveal that the determinants of inside and
outside ownership are different, Therefore we conclude that separate analysis for

the determinants of ownership should be done,
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[ . Introduction

Berle and Means study(1932) gives an important notion about separation from
ownership to management in corporation governance, Berle and Mean mention a
greater dispersion of stock ownership, a steady reduction in the power and interest
of the stockholder, and a gradual enhancement of managerial authority are
unavoidable as the firm grows, This causes Jensen and Mecklings(1976) to raise an
empirically important question whether ownership concentration affects financial
policy associated with, for examples, a dividend, capital structure, management
performance or the firm's value in the private corporations or not, Many empirical
studies!) have been carried out and treated the degree of ownership concentration
as an exogenous variable since then, However, Demsetz and Lehn (1985) disagree
with Jensen and Meckling's point of view and treat it as an endogenous variable
because their understanding of the relationship between ownership and performance
is that firms for which ownership matters would have selected their optimal
ownership structure already,

However, Demsetz and Lehn(1985) ignore a possibility that inside shareholders
such as owners—managers, and outside shareholders such as banks, insurance
companies, and security companies have different decision rules in purchasing or
selling their shares, According to Demsetz and Lehn(1985) both the inside and
outside shareholders may increase their shares for effective monitoring as a firm
faces higher instability in the markets, However, the outside shareholders may
spread their wealth across many companies to diffuse risks according to the
portfolio theory, Financial institutions, for instance, are less likely to accumulate
large portion of equity in a given company than an affiliated industrial firm or the
inside managers(Gosfeld, 2006). Nevertheless, most empirical studies used the
largest top—5 shareholders as an exogenous variable of ownership concentration

without distinguishing from the insiders to the outsiders though they have different

1) See. Hermalin and Weisbach(1991) Loderer and Martin (1997), Demsetz and Villalonga (2001),
and Audresch and Lehmann(2002)
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decision rules in buying and selling their shares 2 Therefore, we propose that the
determinants of ownership concentration are different between the insiders and the
outsiders because they have different decision rules in determining their shares,
The empirical results reveal that the determinants of inside and outside ownership
are different, Thus this paper suggests separate analysis should be performed for

the determinants of ownership

. Determinants of Ownership Concentration

Demsetz and Lehn (1985) regard ownership concentration as an endogenous
variable rather than an exogenous variable and propose a number of potential
determinants of ownership concentration in their study, According to Demsetz and
Lehn, one of the determinants of ownership concentration is the value—maximizing
size of a firm because “the larger is the competitively viable size, ceteris paribus,
the larger is the firm's capital resources and generally, the greater market value of
a given fraction of ownership, The higher price of a given fraction of the firm
should, in itself, reduce the degree to which ownership is concentrated, Moreover,
a given degree of control generally requires a small share of the firm the larger is
the firm, Both these effects may imply that greater diffuseness of ownership, This
may be termed the risk—neutral effect of size on ownership.” Most empirical tests
show a negative relation between firm size and ownership concentration (Demsetz
and Lehn, 1985 and Prowse, 1992, Himmelberg et al, 1999; Demsetz and Villalonga,
2001).

The second possible determinant is business environment, Demsetz and Lehn
(1985), Himmelberg et al, (1999) and Demsetz and Villalonga (2001) suppose that
uncertainty of business environment would be one of determinants in ownership
concentration: the more volatile the environment, it is more difficult for

shareholders to monitor managers but there are also more potential benefits from

2) See; Prowse(1992), Lehmann and Weigand (2000), and Gugler and Weigand (2003).
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closer supervising the managers, They call it ‘control potential,’® When business
environment is relatively stable shareholders have less difficulty to monitor
managers, Consequently, it is expected that highly risky firms will have higher
ownership concentration, However, Demsetz and Lehn (1985) and Aggarwal and
Samwick (2003) also insist that beyond some threshold of idiosyncratic risk,
investors may prefer to reduce their investment, In addition, they postulate that
control potential is likely correlated with environmental noise, The tighter control
will pay off to the owner if a firm faces more uncertainties in its environment,
Accordingly, uncertainties should give rise to more concentrated ownership
structures, Empirical tests by Demsetz and Lehn (1985) and Prowse (1992) show a
positive relationship between ownership concentration and uncertainties,®)
However, the portfolio theory says, “Don't put all your eggs in one basket”: the
theory assumes that investors try to minimize risk while striving for the highest
return possible, In addition, the theory states that investors will act rationally,
always making decisions aimed at maximizing their return for their acceptable level
of risk, so that investors except insider shareholders are likely to spread their
wealth across many firms, In conclusion, a negative relationship between ownership
concentration and uncertainties is expected,

An organizational structure is another determinant of ownership concentration,
Since the chaebols' organizational structure is the multi—market form at a group
level,5) the chables' affiliated firms are advantageous in intra—firm contracting,
reciprocal financing, sharing market information, Therefore we suppose that
organizational structure would be a determinant of ownership concentration and

expect insiders’ ownership to be less but the outsiders' to be relatively high in

3) Fama(1980) and Fama and Jensen(1983a and 1983b)

4) Demsetz and Lehn(1985) used three proxy variables for stability: 1) a firm s specific risk,
as measured by the standard error of estimate calculated from the “market model,” 2) the
standard deviation of monthly stock market rates of returns, and 3) the standard deviation
of yearly income,

5) 1 define a multi—market form as an organizational form that is expanded and diversified by
participating from raw materials to the final product market, so the product processes are
related among a group s companies, Thus, it is different from a conglomerate form that is
organized by merging and/or acquiring,
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affiliated firms,

Moreover, to reflect Korean business circumstances, a firm's age and debt are
considered as determinants of ownership concentration, In the corporation
development point of view, it is taken for granted that ownership concentration
diffuses with the lapse of time, Though the firm's age may not be a determinant in
countries where corporations have experienced “corporation revolution” already, it
may be one of the determinants of ownership concentration in countries such as
Korea, where financial markets are undeveloped and corporations are at the
threshold of “corporation revolution,” Debt is also considered one of the
determinants, The shortage of capital resources for a new investment can be solved
not only by issuing new shares but also by issuing bonds or taking out loans,
Loans or bonds®) usually do not affect ownership concentration directly, Thus

chaebol as well as the other firms prefer using them to issuing new shares,

II. Modeling and Empirical Results

We set up the following model from the theoretical point of view in the
determinants of ownership concentration: this model explains that ownership
concentration is affected by firm size, business stability, listed years in Korean

Stock Market, and organizational form,

OWN;=bp: + by *Firm Size + bs™* Business Stability
+ ba* Listed Year +dy *Organizational Form +d» *Dummy +e

where t is a period,

Two empirical tests will be conducted to compare between two periods, before

IMF financial crisis using 341 firm level data and after it using 500 firm level data

6) Bonds may affect ownership concentration because convertible debentures, for instance, are
exchangeable for a set number of other forms (usually common shares) at a pre—stated
price,
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obtained from KIS—VALUE, OWN indicates a level (%) of ownership concentration :
INSIDE is the share (%) of insiders who are owner—managers and his/her family
and the affiliated firms, BANK is a share (%) of banks, INS is a share(%) of
insurance companies, SEC is a share(%) of security companies and OUTZSIDE is all
shares of the banks (BANK), the insurances(INS) and the securities(SEC). The
amount of equity is used for Firm Size, which is a 5—year annual average of equity
from 1991 to 1995 and from 2001 to 2005 for before and after IMF financial crisis
respectively, The standard deviation is used for Business Stability, the standard
deviation of stock prices from 1991 to 1995(60 months) is used for before IMF
financial crisis while the average of volatility from 2001 to 2005(60 months)is used
for after IMF financial crisis, Listed Year means a period of listed years, which is
subtracted the first listed year from 1995 in the case of ‘before’ and 2005 in the
case of ‘after respectively. Organizational Form is adopted for organizational form:
if a firm belongs to top—30 chaebol firms, then Organizational Form is equal tol, 0
for the others, Also industrial dummies, which is expressed as Dummy in the
model, are included, If a firm belongs a certain industry, then the firm is 1, the
others are O, Descriptive statistics of all independent and dependent variables are

summarized in Tablel, The definitions are as follows;

EQUITY : 5—year annual average of equity(Billion Won): from 1991-95 and 2001 to
2005

Note : () shows a standard deviation

INSIDE : a share (%) of owner & owner s family and the affiliated firms in 1995

OUTSIDE : a share (%) of top five outsiders such as banks, securities, and
insurance

BANK : a share (%) of banks on 1995 or 2005

INS : a share (%) of insurance companies in 1995 or 2005

SEC : a share (%) of securitie companies in 1995 or 2005

EQ : the amount of equity of 5—year annual average (Billion Won) from 1991 to

95 or 2001 to 2005
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(Table 1) The descriptive statistics of all independent and dependent variables

Year Variable Mean Max Min Note
1991 EQUITY 89.83 (618 306 Equity (Billion Won): 5-year annual average from
to 1995 (184.1) ' : 1991-95
24 .87 ) : :
INSIDER (12.67) 62.8 0 Ownership share (%) of an owner & his family of 1995
10,98 . . )
OUTSIDE (11.45) 655 0 Outsiders'(BANK+INS+SEC) ownership share of 1995
9.77 , )
BANK (6.79) 48 0 Banks’ ownership share (%) of 1995
2.25 0 . )
INS (3.12) 18.2 Insurance companies’ ownership Shares (%) of 1995
6.10 » o, )
SEC (6.5) 32.4 0 Securities companies’ ownership shares (%) of 1995
12.67
R ) 4 R=1 =The i
Y (729) 39 YR=1995-The listed year
3.66 .
STD (39) 515 279 S.D. of 60—month (1991-95) stock price
0.19 . ,
DUM30 (39) 1 0 Dummy variable: top 30 chaebols=1, The others=0
2001 EQUITY 264753 Equity (billion Won): 5—year annual average from
to 2005 (11985)) 188,568 | 23.97 2001-2005
INSIDE 3(?47230 95.20 8.73 | Ownership share (%) of an owner & his family of 2005
8.6143 ) . .
OUTSIDE (10.20) 62.10 00 Outsiders'(BANK+INS+SEC) ownership share of 2005
BANK 5<7732? 62.10 00 Banks’ ownership share (%) of 2005
8057 o, .
INS (2.46) 28.25 .00 Insurance companies’ ownership shares (%) of 2005
2.0488 o -, )
SEC (4.35) 4192 00 Securities companies’ ownership shares (%) of 2005
18.3578 N B )
YR (10.23) 49.09 04 YR=2005-the listed year
STD 5(154253)2 108.34 | 24.23 S.D, of 60—month (2001-2005) volatility
1680 . . _ _
DUM30 (0.374) 1.00 .00 Dummy variable: top—30 chaebols=1, The others=0

STD : the standard deviation of monthly rate of return on the 60 month stocks

for the period of

‘before’

IMF financial crisis and averages of 60

months of standard deviation of yearly stock revenue®*days of trade per
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month from 2001 to 2005 for the periods of ‘after’ IMF financial crisis,
YR ©a period of years as a listed firm =1995— the listed year
DUMS3O0 : organizational dummy, if top—30 chaebol firm=1, the Others =0,
DUMMY :industry dummy, if a firm belongs a certain industry, then the firm=1,
the others =0,

Table2 shows the correlation matrix among variables, In the case of before
financial crisis from 1991 to 1995, INSIDE has trade off relationships with the other
ownership shares such as OUTSIDE, BANK, INS, and SEC as expected, INSIDE and
the other independent variables such as EQ, YR, and STD move as expected but do
not show higher correlation coefficients at all, OUTSIDE, BANK, INS, and SEC,
respectively, and the other independent variables show the expected movement but
lower correlation coefficients, also, On the other hand, in the case of after
financial crisis period from 2001 to 2005, INSIDER shows as expected relationships
with the variables such as EQ, YR but STD does not,

Table3 reports the estimate results using dependent variables such as INSIDE,
OUTSIDE, BANK, INS, SEC,

In the case of the independent variable with INSIDE shows that all dependent
variables except STD negatively affect insiders' ownership concentration, The
results also show statistically significant with at least 10% level, for instance, 5,99
% for EQ, 2.90 for YR, and 9,91 for DUM30, All signs are as predicted and only
the level of significance of STD is low, These results are partially consistent with
the findings of Demsetz and Lehn (1985) and Prowse (1992) that the insiders’
ownership will be diffused as a firm gets larger, Thus the tighter control will pay
off to the insider owners if the firms face higher noises in its environment, In
addition, DUM30 shows a negative sign as expected and is significant at a 10%
level, It explains that there is a different decision rule in determining ownership
concentration level between chaebols and non—chaebols, Moreover, YR affects
ownership concentration, which is consistent with Berle and Means (1936)" finding
that dispersion of inside ownership is inevitable with the lapse of time

On the other hand, the estimate of outside ownership concentration (OUTSIDE)
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reveals different results, It reveals that all independent variables are significant at
least at a 5% level and all signs are opposite to the case of the estimation with
INSIDER, The coefficients of EQ and STD show a positive and a negative sign
respectively and are significant at a 5% and 1% level, respectively, In addition, YR
reveals a positive sign and is significant at a 5% level, Furthermore, the coefficient
of DUMS30 is significant at a 1% level and positive, which can be interpreted that

outside shareholders prefer to invest in chaebols to non—chaebol if other beings are

equal,
(Table 2) Correlation Matrixes
Correlation Matrixes from 1991 to 1995
INSIDE OUTSIDE BANK SEC INS EQ STD
OUTSIDE -0.18
BANK -0.12 0.83
SEC -0.08 0.44 -0.07
INS -0.15 0.49 0.46 -0.23
EQ -0.18 0.30 0.27 0.02 0.31
STD 0.07 -0.34 -0.29 -0.11 -0.21 -0.25
YR -0.16 0.20 0.1 0.12 0.16 0.23 -0.10
DUM30 -0.17 0.23 0.10 0.26 0.458 -0.20 0.17
Correlation Matrixes from 2001 to 2005
INSIDER OUTSIDE BANK SEC INS EQ STD
OUTSIDE -03
BANK -03 .86
SEC -.02 .53 10
INS =01 42 7 10
EQ -.03 .07 .06 .02 .06
STD -.04 .01 .00 -.04 12 -13
YR =24 12 .05 14 N .05 -03
DUM30 -.03 15 13 .03 13 .31 -.13
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(Table 3) Regression results I: The Determinants of Ownership Concentration
(data from 1991 to 1995)

Dependent INSIDER OUTSIDER BANK INS SEC
Variables
Concept 27.455 42,622 26.977 5.1616 10,482
(0.000) (0.000) (0.000) (0.007) (0.004)
EQ -5.85E-06 6.86E-06 591E-06 2.90E-06 —-1,95E-06
(0.0599) (0.0179) (0.0164) (0.011) (0.1745)
STD 0,298 ~7.752 -5.131 -1,0401 -1.580
(0.871) (0.000) (0.000) (0.035) (-0.103)
YR -0.196 0.1788 0.043 0,032 0.102
(0.029) (0.032) (0.476) (0.169) (0.068)
DUM30 -3.206 5.069 2.520 1.048 1.501
(0.099) (0.002) (0.062) (0.071) (0.184)
INDUSTRY Included Included Included Included Included
Adj, R—saq. 0.041 0.189 0.126 0.125 0.020
4725 20,843 13,351 13.209 2.780
F—statistic (0.00) (0.00) (0,00 (0.00) (0.00)

Note: Numbers in ()

show p—values,

(Table4) Regression results Il: The Determinants of Ownership Concentration

(data from 2001 to 2005)

Dependent INSIDER OUTSIDER BANK INS SEC
Variables
Concept 46,134 4,162 4,888 .898 —-1.624
(,000) (,183) (,048) (,504) (,029)
EQ —-5531E-8 2.776E-8 1.024E-8 3.508E-8 2.344E-8
(,339) (.394) (,491) (.887) (,295)
STD -.016 023 .008 -.007 022
(.731) (.479) (.761) (,606) (.004)
YR -.336 116 038 057 021
(,000) (,014) (.307) (,005) (,062)
DUM30 1,366 2.998 214 145 739
(.458) (.023) (.042) (.798) (.019)
INDUSTRY Included Included Included Included Included
Adj. R-sq. 126 065 044 053 091
3.360 1,735 1.156 1.397 2.497
F-statistic (0.00) (.28)) (.292) (.122) (.000)

Note: Numbers in () show p—values,
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In the cases of estimations with BANK, INS, and SEC as an independent variable,
all signs are opposite to the case of the estimation with INSIDE, too, The estimates
reveal that the coefficients of EQ and STD in both BANK and INS reveal a positive
and a negative sign and are significant at least at a 5% level like the case of
estimation with OUTSIDE, The coefficients of DUM30 in both BANK and INS are
also significant at 10% level, YR is significant at 10% level only in the case of SEC
but the others are not,

Table—4 shows a little different results from Table—3, In the case of the
independent variable with INSIDE shows that dependents variables except YR does
not affect negatively insiders' ownership concentration, The results also show
statistically insignificant, All signs are different from the prediction made above,
YR is significance at a 1% level, It is consistent with Berle and Means (1936)
finding that dispersion of inside ownership is unavoidable with the lapse of time

The estimate of outside ownership concentration (OUTSIDE) reveals different
results, It reveals that all signs are opposite to the estimation of INSIDE, The
coefficients of EQ and STD show a positive sign and are not significant at all,
However YR reveals a positive sign and is significant at a 5% level, Furthermore,
the coefficient of DUMS30 is significant at a 5% level and positive, which can be
interpreted that outside shareholders would rather invest in chaebols than
non—chaebols if other beings are equal, In the case of SEC, the estimate result
shows very similar to the case of OUTSIDE, That is, the coefficients of EQ and
STD show a positive sign and are in significant at all, but YR reveals a positive
sign and is significant at a 5% level and the coefficient of DUMS30 is significant at
a 5% level and positive, In the case of BANK, only DUMS30 is significant at a 5%
level and positive while in the case of INS, only YR reveals a positive sign and is
significant at a 1% level,

In sum, the estimations reveal that outsiders have different views to their
ownership concentration from insiders, Accordingly, distinguishing inside from
outside ownership is necessary to analyze the determinants of ownership

concentration,
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IV. Conclusion

Most empirical studies have used the largest top—5 shareholders as an ownership
concentration variable without dividing inside and outside shareholders in analyzing
the determinants of ownership concentration, It means that a possibility of insiders
and outsiders’ different decision rules in sharing stocks is neglected, Thus the
results may be biased, Therefore, we assumed that firm size would be expected to
have a negative relationship with insiders’ ownership concentration but not
necessarily with outsiders' ownership concentration, The results were as expected,
In the case of instability, the firm's environment was expected to be a positive
effect on insiders’ ownership concentration and a negative effect on outsiders'
because a tight control was supposed to pay off to insiders, while outsiders were
expected to spread their wealth across many firms by a portfolio theory, The
estimates revealed that the stability factor was positively but not significantly
related with insiders' ownership concentration while the instability factor was
negatively and significantly related with outsiders' ownership concentration, Thus,
the results were not consistent with Demsetz and Lehn (1985) and Prowse’s (1992)
findings,

In sum, it is necessary the distinguishing insiders' from outsiders' ownership
concentration because insiders and outsiders have different decision rules in

determining their shares,
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Welal Qlet 71 Etohdzt =7kel AlRIALS] ke CSRO| EAsl7t ie|FoflA] XI3YE]
AL Qlek FHE oA CSRE =AIAR] TRl ARIEARIRRE dto] Sl= Alem QA
Ear Qlek EAjof tigt ARe]A FAbe] ol sk o] AR CSRe ARG HA
of tigt FAe} A= A 7HAIAL itk

D) WLFANE, ForRiAotATAEAD, S2- 270, =2l MA] ol di7]gel CSRell disl 337 3
T 62042 Vo2 AZRAE AAEH 2k 3% F 2] &2d el d8Ads Ad=sial
M= AR ERynh E3 g7]de] CSR EEe AEske wvF 92 S84 His] Fotior =
7he xSk FAIQ Rhde] A= AiE o W2 S0t e 5 =2 63%, =
49%). £50] & A=ALS ti7149] CSRoll tigt =1l oj4fo] FAAQl uhe Al =A==
AR FIHERY ol 2 ol FF FAGE] AEH suaso] soldeE dId
S 719e] k= CSR 5ol disl dAs] Fxshe HMeE s sHe AR iA=L
Al 2006, 5. 8). o]FA B =} vlaA o2 - hmolas ARk CSROY| ek =wlefd
o] FHEIL Hrp AARE 7Ee] Ae W AxEHe FAVF AL Aoleks E40] 7hesith wet
A Fhrofl A CSRell gt B} 25291 tigo] fErhal & 4= Itk

AR CSRO| BEAde 7o R 7|0 7Y 59 354 SAolM 84 S| CSR 9
HeE 8= Sk, T 2] deke R Y| g dx, VId-AR-ARARRle] dY e % A
o2 71949 S0l FAHAL Qlrh ARRlA 719 SRl e WY AHe A 49vE
AE wHEo] AeIM 9 FRlgeS skl /PEAl A8e fAlske Sl Yo olee ARgle]
FAsh= 719 fuiRttherA o AL, 2007, 7. 5).

2

~




9= 71909) Aeld BRACSRIBE St wtole] ge] 19

R CSRO| FA 9l A i) o]y vhEA| #eds] FiEaL Qe FAlolthd) 1 o]
= CSRO| &=l M= =7F 71, AlIALe] ko] F83t Sjujz SAs] ARSI
wzolch, FhaofA CSRo| Sl Q= 2 =¥ S =7H] o] sieof nigt
Ak dgeld Aol Sl whE ofAlE RESE Aol w2 Ak asfor ity AAl=
SHlelM CSR 17 A= ol Dotal 9leut CSRel tigt =AM = FA] S4=A
@l Aokl AHEIL Qlrk o] A= CSRO| A Aol 84EAL = AdRelnk (it
gEelela, 2007). ool A AIAA CSRe| 7|Ed EEell teskal g CSRO Elget

HO

o
AYREE slor & Aol o]2aL Qlrt

£

CSR| TAReke Asial dehs sdsket Qo] o Ax =719 B A
1 ouE Atk 22 SUEAl e d=omAE T8l AYem lAHTh
AAE = AZIAQ] H¥S Hol= Y= CSRY &= skl dh=ojl9] A8 7Fs
A= 2 2= Ve Ak o= ARl Y= CSRE| /S flsiA &
Aefol & 4= Stk F=9] A5 I8} A =7F JAAH L= CSRE AHSIL(CSR HY
At A oY 5, I= 2 SAFe] CSREES AlAl dfiao= H7hEal glo
(Vodafone, BP, Shell 7|9 ), AIRARRI(BITC)I] F=2]| A= HHAR|Z dgE
et a57] wizel =7k 719, AR 5 CSR R FAIES] f71218] YEY ARk
oA CSR WS AT Fart Sl oAl $2 s AlsstE = Ak

IEQt = CSR @Rl tigt dte IulollAd SheAy =AlsketSE Soll dF 5%
ot} AH9] AV(Jas, 2000: Halley, 2005: Whitehouse, 2006: Mckelvie, 2007), CSR
v ol W} dpel WnBemMel 9% SR @AYol ojE BEHel LA(@A,
2005 ZHAHS, 2006; o} - o|UlE - 7Bl 2006; A, 2007), WK 7|%le] W
Aeflo] T BRI, 2004 B 2004 ofE<, 2006), 4R LS 71 AR AT

ox
L o ok

¢

%

ook

3) T=olld CSR| i 200249 °]F- FijEe FAlolth U= CSRY| 7 FEjQl ARRlERolA A
el ARIR}, AirEAE 5 8 7IdEe] ARledEEe] A& ol 1= 449YE "o,
T12)3L 200298 VIO R AR Bgo] BAF R AT ARfSHEA HiREe] 7IdEol Al
gulel AlAE 5 AL lnk A=A AR ST 24470 FRIIYGES dHeR AR 23t
£ HiEoz 2del 2005 719, 719 ALelEE WAl wi=d o]5 7o) Aldel AETt AlElE
AN 12432517vtA 02 HAEO] 122712842137%2009HA(2277] ANl BIgh 14.17% 57
oy 7I¥Eol 20029 7|HOR CSRe 24 X8| 913 AlmAu|eh AlAE Gl FshuA
FZole du7 SAolA FFFd Ao Helstal QIeH RS, 2006, 8. 7). 2006l
1z 8 or o 28.7%7F S7ISIRATHA= B4R 2], 2006 1547) 7]) 2=AFEID. CSR& 8t
© 571%= 71 olmA WAL - 7197 AL, 7149 AR Y FAT Sol AMEUEE ol 719
ol&2] ARpjehdo] 7|t A7 AAYsheEl o] Hrks o] gk AuE olsjEqlrh B4
B obz) 7199 Frll&e vl CSR ¥Hl A& 1E7F et 0.3%(20069 71%) =0l Bt -
CSR 7+E9] F2 Frf7} 877531 Ith(R=Y K, 2008. 5. 2).
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(133, 2008) Soll heh A7} ABEALE. AGFARONAE AFH Bl A
ake] BARAS - WA, 2000, 7199) BAELY FGe(FY - HFA, 1999) 5
UTh QIS B W TYS W] R AOR wopErt H whee] G5 CSRe| R Al
Aot FFS TR ¢, F7h- ARALE - /19 WA wER AT, G BAPRS
B CSRY| BHA AT 5L REG Ao WPk et CSRY AT T
ANEAQ] I ABA ATE B WAL stefskal T JulE AESKE Hlo] a7E
ok & 4 gl
2. AT B3 A

(1) @7=A

B qi7o] BAe ISl CSRO| B4 Mol 90| CSRO| WS Wolsia Ft
ole] MRS ARksliAl sl Qlek old 27 o AlRAel BRmi o] CSR @
g wolslolrt, o @Fow Aukael AT 7} 719, ANAE SOl A §Y

= ARG, @ AES 72 ol A87ed AARE Aljtsiln. 2 dE
SlA F=re] AR CSRO dR AlElE miefd o= ok Zle EYE g 2
Aol 2= 2= CSRell Higk eelE AlAslE o Sl

2) d-+2A

o BRdTel @IEATR T

4= CSRO| AL Tl Sl VIR BHS FHow 1
. o ARl Tst A7), 2008) 04 AMEEIIT &
A7 ol BRldTel 3 GRS A sl CSR WA AHRAE 3t o7

ofi
-




A= 71909] AFElH AQl(CSREE Bakt @] wel 21

upepshe WHe FEoklnt. A el A AAAeE 2] CSR T ATE
& LESIRIL. G CSRO dRoMe dubadl s 2 5L

]

=

=)

5 © =7PA, g=9] CSR EF ==, AEA A}, 3
A 5= HESGITE FEdEs 7““’(2006) 7443](2005), ©7-4(2007) 9]
ol Akl =7, AlRIALS, ZIHe® FEsto] selsigict
A, BHATE HRSkaL =t CSRO| Aol tfgt dTwS ©-tsl] flsliAl S
T@?ﬂ*WH% . AYEATE A Z2OeR guS UREske] CSR WRZ|HE
.G A7Itel(2007d 8 B 6719
= 7 Sle 27 71Ee AdAste] 248K
%ﬂﬂﬁ%ﬁ??ﬁ}}%§§J%HMQi
=31et 7159 i oR ARGtk A 58 T 55EH W WS VIEeE &7
fleliAle =S (transcription)& THEIL WAL A 71508 AAdsk= Zlo] Fasitt
(Trqm o], 2001: 148-150), webA $RE Atae =3 53 W8-S AR =315
= WAL Wy Al J3E V1S5S BlakEAs

)
_Pé
(e}
m

rE
N
dr -
Qi
oldh

el
§‘~
Kl
l;
ut)
>
%
2
:%
('BL o
<
=)
X
o
>
>,
ol
o
2
v

2) ITHE

2 Ao A8 = CSRO Ak} el Zow A-miof wet 4%}l
HA THAFolM= F= CSRO] Ao = WA %“i@‘l TS AR FE 3
o2& w7k AIRAR, 7Idem FREste] 8 AR} AE AEdY B, T
AtolAs HHEARE oA 2ARRES skt whtaskE WA We e A
A 2198FS](2006a, 2006b, 2006c, 2006d), +£=~%3(2003)S fé]’_ﬂﬁ']-@] 2RI A=
ARG oA BaEE o] AR CSRO| AlE|, A3 A|E 52 =
B oAdEe]l 2 dAqtollA ARgSIGITE WA dutggtow CSR-4 52|(Purpose), H=F
(Strategy), AT Performance), &8 2(Factor for Success)©] E3E| Tt AFRAo 2=
71%0e] AIBIEAIGHE, CSR ZREoR WSS W ARe SO st 2aE WY
5 25l 2H UYL AT, T Yol Melslel BRI 2
EE Wtk 2xf2e gudxe] AodlelHet F7HE= A" 10 ode] W Zof

o

) oA CSRE FA41A 7|Holgkal & 4= ¢l BITC(Business in The Community)Q} A=ZOoZ
AQEAEA] Agtsto] BAR AR AARAAT SO 7]ele] AFRALES A 2 A
Ad= Volunteering Englando]|t},
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UAS Bl HEERYEE dEshach QR ool Halel TR 43S ARN AT oy
. ;

I. g= 7149 Arej2] AJ(CSR)E-52 A= A
1. CSRE 7@y} A

(1) CSRE 7id

CSR9] 7f¥<L 1930dt] SASld 1953W H. R, Bowen ©f 28] ARR=E “Social
Responsibility of the Businessman oA 202 Ao|7} RE|Q1 1 o]= 1960 1
T80 F4=3Ict o CSRO| gl 7143919 +HHA AA, AH]ddte] ek &e
A Ak MY, 7197 AL AAlolels 93t oAb, WEA Al Fol EZ3Eo] Sk
(X% - WA, 20070 97-124). CSRO| 7ol sl zEAola AHAZCom AHAR
Carroll(1971, 1979)¢] gejo] oJsPH CSRE & 4Tz =] 1dAo = A% A
AIFE oo} =dheh, 2vAl= WA AYR, A4 =), 3= +24 Ad(EA
e £, A5HAE AE Aot FROE EEEHcRAs) - B0l 2007
32-33004 A2l-8). ARRlEAIb wHAE ALSlEle-E(Corporate philanthropy)<> ©] CSR
Z A AAS =g #HUOF CSRY sH9ig o s QlAlEar gt

SHAIRE CSRo|| thet B =25 A7E IARE FEs] Fols onlsh=Aloll Hisl &
Bet 71eo] dasty FRHA =0 4 e 2EE FA0]7] ol thdRt AlZtellA
tlokstAl Mol | 4 Qobn Sh@AL - WA, 2007 100; 7] - A48l 2007
29-56). HF=+9] HLo|x= CSRL t}ofsl o]|5 0= olAE]ql Qitt FEo]FE (Foreign and
Commonwealth Offlce)(O]O]- FCO)oA 713l 2007 CSR ZAAS HiASE HH 7|Y=
2 CSR 7|Yg#%(Corporate Responsibility: CR), 7]GA|TAAl(Corporate Citizenship;
CC), A4 H(Responsible Business Practice(s): RBP), X|<7}573<%(Sustainable
Business), &7, A8 18|11 AX(ESG: Environment, Society and Governance) S22
ofsfislal UTHFCO, 2007: 13). CSRefl theh FJ7t thefsith= 22 CSRE HiehEs 24t



9% 7191] ASIA BACSRIBE S Tl TFe] 23

o B o2 SW AY, /1%, ANAEY QoM takstids RS ojulte ot
CSRO| 7S Hofat o A AA % 9o} ol mefdt Wavt gl WA CSR| A
o Tl A AAR O F1Ee] ABAHQ |glolelel Ht, ik, WA Fo| EHE 4
Qleks Aolcholel, 2007). S, CSRO| thae] AHlxf -2 ERRE AlYl, X|9Ae], o
St A AR Skt HolohgR, 2006). A, CSRE] Al Tl
71919] %9 @elA Aela el o] E3kel CSRMTHE I4S A|9fat CR(Corporate
Responsibility)& AEacHs HolchAFA, 2007). WA, CSRE] ool =ty A%
2ol FAuBFOlol A&7HsAo] HxET 71919 fFolofol R ATE FaA
w3 QJrWhitehouse, 2006). CSRO] W} 712 =02 & w) @told CSRE W9le]
AAAE S, 7)%olelel B2k W ARIARE] B chagst, B 9 Apalo]ele] ALalA 2]

FA S AETFee AN S BE] e 5

(2) A AlA CSRY &%

A AR SR CSR =7F, 714, AHE]Y] A &olla B4E7bast oF AlFeR Q1A
E= FAoltl 2006@ UN Global Compact(X|FFEeH e} A #2317 |7H(International
Organization for Standardization)(©]|3} ISO)+= 7|99 A4 MYof T3 A T2
ISO 26000 Uxtst7|of ShAl ofof thet 7l BxH, A|lof thegt s eet dels ®Ast
k. o= 71Ye AE]A A9 el iRt £EIPF WAl =2 3ECR fiFEaL
Uthk= A Hhgsieth(#]54), 2007). UN Global Compact+= 20000l &A1& o= &1
gk AR olMEEE 1, =, 4, BHRE| T 10709 HRor SdE AP d
= Azt vk A¥ehs Sk 27HAH shube 7Y BEAE 1 o) S F
3l Global Compact®] 7]2¢2]o] Ao WYE =S sk= Zole}, the shthe ZAI7F 24
o - Rt AR} ofsiAREe] oA S ROt sjdst=s FXslaAt she Alo|
th7 ISOo M= F=8 A= B =4I9S S42= CSR| #E& ST 23yl uket

6) ¥ ol CSRO Aot olFE AIIME ofd el 2m Urks H(no single
definition”) 4750 CSRoll that AolE elx FAAe 7% WelE Feud s Paw 2
Zyo] ufejolx] CSRol o} olshd 4 l=Alo] et ol FhAT= ARkt

7) 20069 710 Q5e] A9 TT749) 719lat WA FelEle] glm whe] A9 srjmolgch o]
& A ARSI L 10910] AEL T s69lo] AP AolThHTAA AT,
2006¢). 20074 7|%0.% FH0] Z$- SoElo] Global Compact o BA| 5274 719l B A7} 7}
gJelo] ik o] % 4277 Z]eloleh Tht HfekeTt BARE B1glel Ti7]qle) Thel Alde H
Agolct. mebd CsRe) ek RAIH F A © S 71919) Global Compact 7hgJo] &



24 AYBADT Asod A= (EH 35%)

Zh5r0] Aolgt CSR o] Al Felgulow Agsi qrlel ol WA7] S8 150
26000(CSR  ¥=7lol=zlel o] AYS FZskaL Qitkd IS0 260002 CSRoA C
(Corporate) & AHAIste] 714) oleloll A% - e - AR FAAE 2gE 4 G A
2 AY(SR) 7ol =erole] AP SR Aoleh, FlRA 0w Al A £Ao] o
ofof & AkEIZ e} T olgrol het FAIZIQ IS EESH, AL

Qe FAOE BEET Qo g FRA AA A B
A0 ogen] HE QFoR vie Jhl oirt shejehe 24| RoAAdN 27t 1)
U 719 2hel] o)F a7sHe AL ShhE Alow AwElm gleh A5 CsRel Het A
Q1 B WS tlpstan EE2SL @l 719 olgle] e RAeINE Ag F FUE
Aelom shf 9 Aatulo] sk gl Flo] SHolchele, 2007: 83-89). CSRE] o]
TS| 9= hoal R AABHE TRk ZTHHTA, 2006).

>

DA A1E] EAmAIL] CSR: 7]} | AFE7E SAle] o]elo] i Aol =x
QIS B CSR: B, 7| AEATE 5& B3 CSR

DU CSR: 7|YABE B AR BEAT A A3 w2

@w G278} AR CsR: Hlede)7lae] Xl Eet csRe) A

GRAS} Aok R 710 sfe] W A AjlRe FAdeos ne

BCSRe) 4| a5} 217} ofis)

(8) 3 CSR| A%

Mo ABAOR AN, WA 5 ANLES FAsk H2 /1Y oA B A 5L
A2 Seldge Bashe o] SEI e AMIES CSRY FHTYOE oA
i AREAR T ZolE, Are e EaAe AETE,

g W A5 HE 5 V1Y 299 A5 400 B, AN i TR sk 7
o

2|3l FTol= UNI ISO(HAREZ | 52 SHLCE CSRef| tigh

i
LAY
o
El
%0
)
N

TE|IL QITHO1H, 2007: 84),

8) A3t WAL ISO 26000 Guidance on Social Responsibility ©|t} ISO 9000(F&7E<), ISO
140003 A1} 22 A|A"] F2FPA0g SR FZE7Po|Eelels wilth oA CSRol| gk 22
H gk Yulthe ASE JAFHE-E o AN 7ol AlE] HRte] tfgh CSRE| & F3lsH
He FEE v ZAo® AYEIL ohAMARME, 2005, M= AJQIAES], 2005 AQ1E).



43 71949 ARBIH HAYCSRBE ST TR Fel 25

F20pE AP AT SISkl QITHE$A], 2007),

49 A% 71952 EUS| CR(Corporate Responsibility) AR} ] tisti= 243]
SOMHAE skl HAISe] disirls Ase Y FHokl ok A1 8 7|dE
golo] Zogyt el A4 o= 8l Tt 7|de] Ak Al HE |
CRO] ARE-& A&l Qlr}, 12]al CRO| =8 FxHgke = 7|99 &2 A,
AU ZRAAR] A, ARRE hiloll digh ti-g 5 arefskal itk o]d CRY
BHE 7|49] olm|A] A, <712 gt 913 oA, FHH digt 571 ol 5ol
\ch. whebAl CSRell dig FEEUD)T vl=2 A8 o §4S 7L UokE=AEAI/IA
313], 2006b).

GE DA HopAa] FH(EU) vl=oll4 CSRe] E4& Q9FsHH CSR &9 =74l
1 7]1949] AEFAloR rEEnk 3 4= gk AFH R EX=7ke] Fo] gt 1ol
A= CSR ERE AHEARA Y thgo] Z3te]ar 71at A GAE]= of7]of §A Xofsh=
AE THeE sk Qo ®3F 11 ol AR o)l AFE] S & 4 qurh Wi
of uj=e] Zfoll= 7199 ARgAdoll 7123 APIARQ] Holg HAR =71e] Fglo] uln|gt
Fol tigh RIZEe] Zofrt F4lo] HaL 9SS & 4= Aty EAFCR fHL =29} o]
EAREC] F9 23lE dutste] CSR # S Asleles FAlolth ks E 3y B
ofof A e} AR} A7} FAo] Eof ISO EFESHISO 2600000 FFS njF Zo=z
A=A JHARAARJNATS], 2006e).
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AGAALT A0 A1B(EA 353)

(# 1) R&(EU)Z O/=0M CSRY EF Hu
7 (V) o =
O 3R NI ZEH Ho!
O aiAl HZLUA Z2 A0 CRO 7|5(CSO, R&D, | O 7|YUAHILE A2 BEOM H2
70, 2% R 5)8 sgot =1 (F7tsttol @0l MM XiHoI 59 0]
23 3)
O F% 9 EU 9J5/9 CRo| thst 27 371 O FE7H0[ 0/of3t0], 7190 e ZxE,
. O CSR O i3t % #2893 or2
Zstof oot MEXRE o2 3 = = e-
O CR Ez3tof 2O S 275t QX S
O NaH 0% BAHUSA, AN LH, 22 P
X7 o3 £) O HE&4(Compliance Driven)
O CRS 3t 7[F0[0[X| AN 2 07[A| =3 93 | O AHOIA S22|g(Sarbanes Oxley)e] F3 =
Helof 58 o 71ch
Szfo] RO JIOEC @ ToMf oo & _
O REA Tu JESC S FESH BN S | 0 meot ain Mag Atz o Raks w22
A S0 ol RPBW IS AEH o :
- _ DI7ho] E5hE jEoz2  QlAl
o #ele BECR CR AEE Ms
O REME BHEE4Tt CRY Y2 ZYLX ¢
< aso) 2a =" © | O yY¥E4+E CSRY| YRR 24F
[ (=] [oN=]
A A=A JAEE](2006e).
2= 1) CSO= Customer Satisfaction Officer, APH|SlA 2&2|H= 7|A7/NSH. 9

2. 9= CsRe| &%

2yl

o

LN

1) ERkHQl &F

=2 9 AFG7IFolv AREIA MY FAKSocial Responsibility Investment)(©]3}

9)

ul=tol| A “3| A1 7g(Accounting Fraud)ke] AR O R AJ2bg o] e &t
= Sl 719AEFERe] A Fstiolt, 200249 7E 30Y, wl=re] HA of
A FIAZL ARIRIA &R (Sarbanes—Oxley, 7|G/NEH)2 vl F8ALES N5
A=A zpe] ielct HELNS AET WUFT AU E AM|QIA(Paul Sarbanes)®} F3bd
Aol uto]E L&2](Michael Oxley)Q] o5& WA AR|QIA £&2|(Sarbanes—Oxley) Holgtal o
FH A2 71N 8 e o Zo 2 YAHCEO)9F AR AZHCFO)of| <]
gk I (Certification) A&, WHEEACl et HYA Hilx(Assertion)el <JFFARRIS] FHA
(Attestation), 7|93} FGxlol gt FA7I=Y] A3, AR YE(Audit Committee)2] 2t
off, FARRIY Sy s FAME A=) flal SECARste] E871] A=Y E] (Public
Company Accounting Oversight Board)®] A1, WEZ} Aol Agtat FHA A, 7|H5A
of thgt AE7E} 5.

o

4o e o
O o 2 ok

i)

[e]




9= 71%i0) ABlA AQYCSRITE A} SHole] Fel 27

o

SRD&} FARRAL 5 WIE 7] Bl wgE] 229 Skesto] CSRel| Avk ﬂJS = A8k
ARE, AR 2Rde] die ke 719] gls AR whopdn: vl oM vz
a3t @7 Zh=r 5L EU ZA|e) Aol A Z=2]0 HlSAIAIE E*“Hi P
= oY AFAre] CSR gl FEsihal =t 7 Bt 24de Hole A
=ro|oH(g5-4, 2007).

197049 o]F ¢=ro] U gi7|AES CSR B Foleh HHo|| o] we WIS 43
Stk 1970 d ol S HE o7} ‘r"ﬂo FAE 1990 0fl= A&7 s o] %%El
Ai2|Ql CSRO Jg o= "It CSRol2ke &0l 7192 A9l =A o) 7]4
A7 AN B2 SHolA= CSRE ‘F59] ol = 9% 7Y e JUlo}
7| gt} A= CSR2 8133} ARRZAIE 2t APl SHs A9olA eararl

I

N
o Mﬁ

o

frr

Sxegle] ZRAIE Aow ol E Yo ojuleld CSRS R BUY, AL
NSNS, BAS FE olsEARIES] Jleie} o] H2sk WAl Alseln
QJAEL gk, B @=o] tj7lelSo] CsRoll tis] BAL = olfE 7]l A@xﬂ, 2
ol tig WA - ol qrelola miEedch WA eHoms Al grIge] ofat] w

Sk ARS1A 7|t7E HSkslH Al v R AIRIREA, THQlAHAREO] 71919] s HIE &
71 Ak TR et S5 o Al A0 el B4l ol
AHA ge ti719e] AexlEel 7199 &8l 7 ARl 7ol B Heds
QA Flalch S1519) olel Hske} ciate] 4% AN Al Bate) o] 2
AR 719E shes 7Y SEsket A9 g skl It(Whitehouse, 2006).

o AR} FEAH O CSRS AR QU= ASfo|t), 9= HR= A4 JZE CSR
WA E3 AFE R CSR A AL Urk. ol B} RS Lo A
AlZokell 7199 71945 #ol7] flgkeleh. ESF CSR oldla AF-st Altholl =7t BAE
%ol 2 Gt HEFH R4= Wy 9b) thEolnt e A9 RUBE ohfet HAA
o] f2Z2o|A] B wo] = CSR EEo| | AdEa 9t u)=ke] ‘22|71 20064 10
2390 W AN AL WS 4 ok S B 1L £9e B 33 7]
o] H&UE AA AR A 71 B 199 F=9 2 FAIYAIQ] Vodafoneo] A
A=) BP(British Petroleum)”} 2%, Z(Shell)©] 399931, 4~69]= EDFQ} o= A
o 5§21 oA kel Akl e, 2006, 11, 5), 55| Vodafone,
BP, Z12]al Al(Shell) Fo| B5F G0l Q= AAA #29] 7|ddS & o 9=1¢] CSR &
$o) WRaE AFeoh 5 ok

o

2 e X ez
o
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(E 2) 27t Global 1000 Z&E 7| (20063 3E SIxH)

=713 7| =7y PILLES
oz 30 matc 3
0= 17 dlota 3
=Y 6 AT[Q 2
AQ 8 AYA 4
MLch 5 =5 2
Uz 10 s4223/47(0f 1
E[l= 4 L 290] 2
=T 2 QAEZ|0} 1

AR o]l 9](2006).

ERE AAAIR SR F=9] CSR B9 =2 FRlsh] fsiM 719 AS7sd= 3
7Fok= =718 Global 100 A5 Blugl (& 25 HH A&7 G B7HAIglA =0l
i 22US o 5 Aok o7lelld Eel F=(307H), vI=7H), LE(1071) o] Global
1000 Zeh 77t 7P w2 Ae & 5 Slrk 53] G A AR =71 SollA
7P B2 7ol ZekEo VIY9EY AT Ade Rk vl ol M =2 Y

o ATh10 R el A RGeS 7199 Bl ol AdxlekE Sle=

2 o

o ofu] 200095E AFUL AFee] SRS AFUCSTA |E0R At
o AF7IFol BATEE A, R4, Szl Qeld B, Akl gl Swel 1
T A o, AT WAl ZlRAo] A ofvel g AuE PSS
ojgsiala ik, v o] Wl BesH SRIZ GRS AL ohlAu FAY SEow
CSRE TefEhES Frks MelM 9ol AR AN OSRE FASH ULk & 5 9
oh AR ) Al Al 19976l 2001 Ao 2,000 o S Tk &

Ut mehe e 7ISsk. meh gae] RS WIR BARAE SeiHetE o

10) Global 100 7fUth 7|3 Corporate Knights AR} w|=9] X|&7FsH7E 9 ARZ7]Hel
Innovest Strategic Value Advisors Ao Q8] AJZE Z2AER 7]Y9] ESG(Environment,
Social, Governance) ©|{t& EA3}al X|<&7FsSE 1007l 719 AAsIe] 2005 5 E ojd A9
Chos EFolM 1 Am) W, o] BlAEL sl 7|99 BSG oo} ARl wH w
AE WL Qlvkar B o] A] 717] o|+E & HElshs 71del I¥A] Eet 7R FAelA A
Sith= Fdoll A Rl stHoldd 9], 2006).
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ol AfEIH, AR, S2lA Al BWA 4 gl Ao AfEw gk
g19] sa% A A0 19004 FUHE] AFAEA Tl wieto] AHERA
FANshE ST o] A9 nEuke Do) AR Aol AEAE AaKon 2

ZSHITHESAF, 2007). F=ollA SRI FAp7t 243} ® 22 90| W~ '00 |t =Rt
olgt & 4= qlrt. AHSlE ALt 7|EEARA}; SRI AP 03 71 oF 1,4809] &
(oF 220D = ¢ A 7]HFAAF SRI AEE] OF 44% BlFS AA|SHHA Hdei=o|
olo] FRHAS W 7hg ISt 7| ARl SRI Ao ® AdASkgint. d=rollA] SRI Alo|
Sofj=]7] AR A2 vER '95dol] A71Ee] ARJAEAE RSkl ¢ (Pensions
Act)o] 7HGE] L "00d 7ol EEo] WASHAAEE| ot} HE ZFAFE obut el
e ‘a7t 2 HES 285l e 2 Exl TEZeE AT o AL -8 - &
glo] A 7] 845 9 1Eslof & Wk opa), FEREAC] :qae AAJsHA oaafof
P = ARG TRz TASIERE Qska Quk. G=toA] SRI 98-S d1A] SRI(Core
SRI), YAEIE A3 (Simple exclusions) 2! A=Al A% Zoj(Engagement) 502 -
EE}, 34 SRIE ARJA - 24 - &EF 9 AET7EsTE 7Y Selvt FARE HSee
Ao 03dd dA ofF 2359 FEE F=o| 1 AAQ oF 69%5 AAISkL St WA
H AF9E F7] A -gh - 5E AW R A S 22 Exé Az} A 7ol
ARAE S R oz BXidolA ujAlsks ZAolch
FAA}F 25 A2 (Shareholder advocacy)} T3t HE)
SHAA] 7GR Sof] FIFES A= Ao|tHARS, 2006: 41), 9=+9] SRI=
71h=0] ARRlE Ao fJeliA o FAE dfof H=A I Wk

ULk G o]} 7|2 FARFAoA Hloju ARSlA - 2HH A - fefA] Sl aeE FAE
28 Ado] 719 BAYS oA a4 s FAYUS o o Qloh wEb A
oAl SRI A&y} FAP7} Aflell e =9 A 7199 SRI Fxpt HL: SfjE A%
OJCH7ARS, 2006: 43—44).
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11) SRIE 719o] FAROPL AHA ARIE - B - geldel RS Teeke FAE o PAS W
st ws] ok ol Wk Jlgdel FAske Aol ohet /1YY AbElA - B - gela A
W Al S g REAAEA) 28E WH ASHOR §F /et 7] FAsHe Ao
O - S0, 2, SA4e] Be1 S £ el e sl o] 2ol
e R A o A N PP R
oph 1oz stold ARl Mgl Gl 719 BES SWsHES oA Ajriuel walol 7]
ofstAt s Aolehit SHAlE), Sel F lgEe ARG T e tls)
AL HE(KCGE, A% A5H HE)7h Aol ZdskeiAl SRIo ejg AR} Sobxlx qlekd
AL 2006: 36-37).,
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A4 7 o< 20009 18], JRRAASIABD L SRIo] Bk Bus) sfol=wiel
(The ABI Disclourse Guidlinese on Social Responsibility)2 HAsIEE=Y|, of7|o= &
A 7190l el Ak IA o] 2h 9 ARRIEHE aEskal =AY A4RE ZIAskE
% Siie), el 20010l 2 7le] A, B, AlE el g wkol 71t
s olskiARe} Helalel Aoale] A WASES olsiai: 7IIAeY
(Corporate Responsibility Bill)o]] gt =2]7} X202 o]RojX|7|= ¥t 12) Ja]al <
oAM= Al | AMA FHEE FAAEIE(DTI: Department for Trade and
Industry) foll “CSR B H°S 20009 420l sl 5 BU 7he 7R Zele 4R
Fzo] CSRS RS it 3k gl BAHRINE 71999 Alld 29l e 5]
3l NGO 2l Business in the Community(BITC)E AH3IATHoY 2], 2006: 98—
101) 13)

2004dofl= AE 7|, NGO, =% 507 FAE CSR AcademyS AH3}ACE o] 7]
T= 7199 =719 BAIGle] CSR 7l s Woh= 7I%doll CSR &7} 7S fivt 4
HE Algsin, o5 &8 CSRS €AY 7ol S It HAE 7L Q. 1
22 20054 3¥€oll= CSRE] A ALE $Ia8f 7HEolAl A=A A9 I Bag oF
SIS 3= AlS]Eo]H 19 FA|=(Operating and Financial Review)ES =35ttt 3}
ANE 22 8 119 G785 o] AES AP Holsiglen o|f il aFol A
7% el dThel@s;, 2006 144),

714 A3} gHEE A 7|oflAs CSR E5-2 Bt Hele] B2zl fEo= <l
ASHL Q= FAlolty AAFeR uA"Y CSR FA2] Hele 7ol A=E ]l
2007 7| ‘FTSE 100(|Y F#AES] 100t 719 F7H9)" 3AE2] 80%¢)/de] CSR
Ae7te &5k glen, mid CSR HAAE 2Hdsl] aHAlel F+55ofA Harskal Qlck
o]l CSR &5 7199 AAYS Aglsla I % FHof QoA Fado] FA4EaL 9l
OF ERF 2R 7oAl =Y A, ARlA, 2HEA B f1Rk SRl sk 85t

o
re

12) 20029of oj& 5009t o= o] ZIgel Al AEA #e] WY BRuE oRdlsh= 7P A
(Corporate Responsibility Bill)S ¥ FZ5EAEE 71 R 75502 AR $91 Ao® Hig
I A=A AR E], 2005¢).

13) F= Ad 2000'd CSRATHCSR Minister)S YRt 2001d0l= A&7RsAdol thet 2=xo] &
B RuxE e 719 A, 7] FGarld 23, 3481 AG7EsAE A, A&7t
4% AA = 9 7125 vt ZRFAE 20029 CSRATS AWkl AA Hz2E AAA
TAEE S8 71D AET7sA Hal oS joks ST UdsELs 20029 SRR
CSRAXAEIE Ad, 719% X AR 2 87| HEINGO)ol| 23S wH (U Edlo], 2008, 6.
19).
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AL glom FEAPeIA a=H AR ZEI7E Hhd 15%4 7tk dd® HhgEaL 9l
(o]22], 2007).

F=rellA 719l ol CSREEI nHEH HEEo Fast o] ZIRelH Vh= &
SH 54 wiell shute] AR AEAL ot ZIFeeP dsld BAPE ofd AR
o Tagh FEoR A Aot 7|USk ZInekEo] A4s] skl et 1 o=
omA] WA, WA FE 5 mEoR ofsiEa At YIdSe] VFas wWel We Al
Shetal =2 o= s Mt Al 2gs SIS Alo] d=e] Vinweks A=
AZ17F EJC’*E} F= 7ol AMdHAE= OIEJ_ 71 ﬁ— g3t TE 3 e
7158ES AA, OSR HZromA|9 7|REs, w8 JYSsS dAT 71Res 5o 2
EEiS i -é?#b}ﬂﬂ otk G=el B AR & Td% 1,4209] wheER 53]
. o ARA ] 7R T2 oF 49,49 RER FAFEITH1998W 7). ATA
ol 7I%-5 gl 9lof 71RA7E 7155 & W Aoshe e Sl 71, ?LUH71T,

AlZ 715 SolelthJas, 2000). FHtoll F=e] A 7] FAl= 7% 2] A8l Fr
gt 717=e Al Q9] S SR AL ek V1R FISEAIA] F=4ARE A
=, =7 Tl dAERRls AR deSEAA 7 oFs Sat B9 1009] W
S| AjFele] 7150 @ 200510 0,87%CllA 2006 0,79%% FHAwh= e Bk
ok it Z|d7ksol So] Altks it ARske dthke Sk itk d=rellAl

7109] 715l QlolA 7 Sast 8QoRE Hizys rele] 35 SaF Hillsel A
gk v, i) Aol AbekgAte] 571 508 AL 9lthMckelvie, 2007
73-85).

i)

2) F=4E d%

1) =7

o5t el CSR AL mlET cheA] CsRS Aeish] ol chRt AAe xSk
AQTHE7YE9¥3] 7|HS2JAlE], 2005a: Whitehouse, 2006).

7 AR SRS AAH - A - BN RS Defshs sldeEeRA Tae] 2
S - g sk E Srel AUuoR HoEla U BE HiE A= /1150
T 28 EUS 22 ARt BAIES, A 5 AAAR A HoA BEsiE et
A4715ek ol BHT 4 S CSR 430010 2ASH: Zolt), Eeh CSRo| thedl
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719de] ARRTke Tefeks AL
wjekol 7)olsls o] irki Aws)

of AABEL] FFA ekele BAH A7t
AUk 1
Zgag A sk fﬂ 374] 7104% ZAoR ksl

7)
2|3l CSR2 71l tied ofejat =71 73
Atk THHOR F=AH= CSRo| 7|
L Zo] 294 FAleka Aokt
1’4—
= CSRE| =8 AAYREE CSRof| tigt F21A(facilitative) 0|1l APAFA]Q1(Spontaneous)
Ao EiE FAskL Stk S ARl 2 B2 AYe A= 71 ZFel 71ofsk=
BAS AR o m Adsies 7| FHshke ARA7IRE 7ML Sl o AR7|x st
of FgHAE= AR W CSR @Y FAE nhdskal #RIvE 7185t ti7|91e] CSR &%

2 WIBEER s AEsls FAsh o)

HA F= ZF= 20000f] AlA 22 CSRATHS ATEste] 7|dEo] 71E4Ql ¥iA 9
_‘?_. O]A]-QJ 6” 0 zHEH*o‘]-Ei X]—E:ks]—.& XAX]—]_J O]SH—Q— 71-_‘3_:_‘5]‘“:_ X47<ﬂ—9_ ZZ]*g]— lq- Ogj'}oﬂ
A SRS B Aon ARSI d, AR el teeel FREA} OSR ANBES

Zo5tar gk g=o] AR 9 713 A7 E K (Department for Business, Enterprise
& Regulatory Reform)(©|3} BERR)7} =2 o|F1 QJOWHA[F EAMAIYI R (Department
of Trade & Industry, 1983-2007)] =ZA|7|&+E(Department for International
Development), $74A1Z =25 (Department of Environment, Food & Rural Affairs), A}
S| B AFE (Department of Work & Pensions), 2|5-%(Foreign & Commonwealth Office)
So| A3Hel WES WEkL Aok, B8] BAUYNLE CSR AAUY S A3t T4
AJ2], CSR ARIRAT, CSR Q14 ALE Fab 71T A, £471% A9 50| 7)5E 4
sk ok, el 9 AL CSRE Belsl) I R WA 7o) Al o
o) g tmelo] A7|El glent ol BEe] WA A Wasiha sk ok 4%
9] F9 HISES CSRS =d3l7] YA 7199 A= W AlA HAAAR T 4
5 F1 Bew WEE AN % 25 UK/ FERNRS] Z1Ge2IlE, 20050,

2008@o]| o] EAFAIH = BERRE 7JHE o] ‘CSR B ATHCSR Minster) = ‘A&7
St "Pd ATH(Sustainable Development Minster)' 22 WAEACE A&7kseh 2bd
(Sustainable Development) 2 O Aldiel &) AS SAPIA oA AlEe] S+
5 32513 o U el A% AEH R A% BHoR S Uek ool ofulaks

w AR Z1Esie) ARel AeAe] Be Sol 844 Aot Soluel g, 17
ok A AR, Zstar eFgA gl 7§7<ﬂ7 14 solt}f. BERRS F= FH9] CSR(%{7]4= CR=
AR o] B} Tale =kl ok CSRE AH-E| A&7Es3 ol B4 55
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5l7] Il 71o] ARIA, SR, AAIA kel th3shs W eR ARl Sty AR
= °o" 799 BES AYsh] flehiA EEAQ EE@EHEES %
)= skl AES SAI9F A JAEE 5 BE3te] CSR e Astal
CSRO| 7]i224Q1 AAS7eRe A, Ak, e 59 vL‘jaMW A&E7FseE WS It
7199 &5 AFAeR AL A=
e 9t 7149 7]ofeF e Re FEow ofsfEal ‘Rl‘jr. AR o R = 7|Yo] F
Al ARl 2] 7 KollA olols SHiststal vsiE Faslehs WO ofsiEal 9l
o, ERE 7]go] Fadke] WA e SEIAL 7|19 o]olit AR Fole oA A7
= AL WL AN S, A A4 S R 2005kl 43
A &8 22005 UK Sustainable Development Strategy)< 4~H3dte] CSR &= =3
Sl 9t} Fol= BERROJA] ‘2008/2009 A|&7lssk ‘?j_]‘%j 3= A&l (sustainable
development action plan for 2008/09)< 4Hslo| CSRS =7/} Ao g FZskaL Q)
0

=4, CSRo] 7|9l A&l 502 EgE =S CSR sHul(CSR Academy) S AHIIR
. 20074 780l AT SR Shr'e] 48 A TR LE BAO sk Ax A
32 Bojo] OSRE: 7194 I FEol BIAIAE ] ek, ‘CSR Shs of 27)
AR /19I5l CSR B A9l 9 Bl AN AT Bxow gush e oluA
AR NS IOk o con e
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e
o
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[e)

rJ

AR 200090l THEYE 19959 AT AR V1P ‘BAl Al A@X# R R B
BAES 1 HefE 3 Ae 51?3}‘2‘1‘;}. Bl 7lae] a1 el ot Al
8ol tiside BAISHA dAeE, s Hle A9 S FEsHAl s7sor |
the Aotk A=, 7199 MR o R e R
of ofre] et Bl AGRlEo] AHoF & At LA At MER RS AAE 71
o Aujz WAL S ek of7lef EehE o= V1Y WA FAYES] ol
ffste] AgxEol 7199 ¥ 7}%**,% Eushs WA oR FFsles she Wi8ol et
R

mlo

(Company Law Reform Bill)’

rf

=il SIo, A4S 0S8 9 A Y, AT 5 0 ekl /195el Al
o AYUL 5ol thste] HIAS AAFES RS 8FEA 2005W] 7]

of gl ZHTEJ_(Operat1ng and Financial Review)(©|3} OFR)'E A=} 3}it}t CSR &=

B2 182 oJ= BERRY] Z5o]X|(www. berr.gov. uk) oA ‘X|&:7F53HEH (Sustainable Development)’
2 ‘CSRI wEE S SAos Fudt AY.



A, G= FREFCO)IAE 2007 290l = 7149 vle] gy} S=dste] o
ZoflAl Cske F418k7] $13t CSR AeE AASHAT o] A2he: 2917 P % (Responsible
Business Practice)o] =A2]Q] Z[4xgte] WA Q¢} FAof| Thed] Hadter 35k
2 Ylojues Z5S Aefstalat sy EUTHFCO, 2007: 2-3).

Ao R, CSRE iAo AS2Rl At ARl olsiiAt Sl He I
oAM= 7199 AAE]e] BAlOl Hoh o AS2om Fojstal Fsh] HlsiA AR, 7
2P AGAEE A TRt B e Uk Qith g ARRIA Al dhs
| 4¥](Social Exclusion Unit)= oJdl CSRE| tii&Ql ARfloe}, o] 7|4= % 24 FA

o 719 B AR A Hep duEA ok WA AR iAol Hied = Qe
YeE AE] flsiA 1997d ] A= Hdsls AR iAol died ol A}, A
U g S, U A SAReke] 9 Rl oA 23] e e sl &
SOkl Utk 22 LS TR, 71, BE 5 e AdEARER FE A
olgX Egt 9 A4, el RIFZE 10the] AL FYPolut Shal wlsoflA wiAlE
el T ARlFeR HidlE Hdse] 'Rt A7-E Asisto] wijAle] delat & ARt o

& il < B g S B B e e
3] 59 ofgor FdH 187 F2e) AR Ad "ol etk SAlel A= 89 e
= Frol 29A1EE gt e (New Communities) Z2I1YE X3t o]
Z2IHe el 7P 7R A H e ASAeR AYsta glom, 177 71
o] M=ol ARRIA HiAlE sidshy] fRt @Y 7Rk AlE 2El HEs sharl giok A
HEso] Zzet FHe) o] CSR ol tiet Al ARIAREIS 7199 TRt s
FEAZI 7199 ARelA ]l F71Fe7F Hal IeH A, 2006).
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719 AFElA Ae) Ao}, 1982 ol AREo] F= Wi AN ofye} HA4Q] HIESR
A5 48l Y= 229 CSR HER Aot BITC= “AHE] 49 7|7, “AFUE 7Y
AIE|(BITC)” “A|SAt] ARRE@zal”, “d=19] diz2l 32 vHA", AEled 149 3

AP 719 EA S8 olsfiE7E sh 7]99] A AL HolE we A CR 7}
A8l 71907he] WAL dES AAlske ARke Axshn glck 1)

BITCE 1982410 A1kl FAca thwAle] EEo] BAo] thas] Slaid =] 5
AL ELE 7)o ALEA o] 43S EAOFE NGO ¢l “Business in the Community
(BITO)E A™sI3lH,. BITCE 1,6007H o/de] =i FHw|Qlo] Zroist 45719 ==

H UE=L) 3 987 A 7|Hke] ml=UA SEUY UEQAE FskL Stk AR
of 3784Ql FFE= o7l floiA 71dE Adsh w84 792 A AME ok
7P 2l ol JARE 2L Sl 2AO|H), V| AR WSS PRt SuiAlRA =)
Al WS At B A4S SR8t 719e Aestar FEsHA Esshes Ao
t} 719 v]A-S A3KHinspire), ZFo](engage), =Y (support), =7 (challenge)o]f= 47}
A= sl otk ARIBHE J1dol ASlel 2 L mAT Folole AT
d8< ool A7 Y (Responsible Business)& &3t 7IU= Xl%@:} 24 9
A slglom e SAIEe] S 80077} Wit 2007 Bl 147 el st ek
e Aol ol 14e) Ao ARl gieh el FAHeE o5slel a1
EUEY 228 UEYIE FAsL oA 2,000719] ZzIagof Fofsiarl Qlt}, =2
AL 2= 719 CSR AJAA|E(Awards for Excellence), ZASFefRIQ} dHA5H= 7|49
A DA YE 22 T3 (The Prince's Seeing is Believing Cares), ZAA]3]|(The Exhibition)
o] 9Jt} BITC:= 6‘]:6 n]ﬂ]e Hoﬂjq HeEkzlo] o] Qw3 QIr} 16) BITC:= AHEZA
o8 7|90l VIS Ashs CSREtH= 7|95 A9AtE] Z2AE RS8Rl
JEu oAl Rl BlofRold ARRIET= 7199 HEE el 7|ofdke g A
stalzf sh AZAQ] 7f¢)(Actual Intervention)S A|&Fél= AlES 7HA|aL ik whabA
O 7 BITC= CSRo| HAIZQI 71 Aol B2 4 =S AA|Fo|aL JAstA =
Y Zlow HYEIL Qi

15) & Y88 7HE(20070) 2} SHEALS|EX|AFE 3](2007)S B2 Halley(2005), BITC(2006), Grayson
(2007)9] Y8-& 2112 s}t 1 9= BITC &9|o]X|(www.bitcni, org. uk)S ZFarstoict,

16) ©]Q]o] EZ(Cares)(FHHo] X HAIE | AA-GA= Zofsto] BITC7F Xfsk= H=21Q1 3D,
7199] CSR &5 A|3E(CR Index), 7= (Advisory services)(FZ|T} MY ALNHS E5sl= A
2z %) CSRJ—]- THE BE AGols]o] Ql(The APPG: All Party Parliamentary Group)(2]
Blof| A CSR T Foll gk =2} ofalE £X), k5 d(May Day) (2ol ALREAC] A5l 9
A 2ol ﬁt A=A 7GR E=AES]) 59 Aol qieh
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Ao R BITCE 7|93t vdel|a 5 ARAsle dasis yEsa 34 7wl
4 A3 gk AIEAl] dheld Ao AlskA ekor] Eak oS Bl of
S AH ARl sHe Aol ok 7lqle] CSR S T well Wagh Auet Awe Ft
g ookt Aeaka] logels|v why A
Fo due Tusin Ak 7 Fa3 4T Fo st ol UEYAES SR ol

i~

ARE PRSI AFSHe Zolth BERopEE el A, FrHoklA 7|9lo) v
2 el 71919 BAHES g3t upAEa M oAEle] ASEAS S ATS FRE
B AL BEL sk Qo SA, AHoplA BE Blte] 2ula, S5, A
AEaL o] Qlolx] AlBlA A 901 A 7]%lo] Y dulaSelA] St

Q
& ol itk AR, SlgollA BITCE 4719
somolAto] ZEHE oF 700740] A} WHIAS FASL Qe WA, mSHopA] BITCE
S5Ol of@7) CSR B85S 8 4 QA ThEAn Fesks 9 sk gtk uhxure.
2 AABIEAROOI BITCE 7|%0] o HH4lo2 CSR S 3 914 2918 s
T 9lek Sl ES] ole] Fof ARE el A ARAG F47|Hel 1 Ao
o FUUS 183le] gL AL SHe AHY Z1ASIA ololrlolE Agsin
olet

o2 Wyl BITCE ol Aol xr} v & 5] sl 71%le] A4le] ololat X
AnlE EAL Ade) REE 4 JES AAES sl odae S
o, 7)%lo] Ak Tl 0 $E So] mE 7]9] BEolq AlEld 9 94A

UEE ZAS} AFHEA] HHs) teSEs B4 2 Y= 5L EalA
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A &2 T8k IBES| ARE A ETHH=7AI1A%2], 2006D).
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IBEE 7]9o] eldee Ao i g 94# Oléﬂiﬂrﬁlx}iﬁﬂfﬂ A=), Aol
2 7153t WES SE(Ee Buw 47

o 3} Sick AJsh glek, EG 71ele] Geld A AEa Lels Sl o
o] 22 ) Alg & 719 71 L gl it o4 Ak e, 919l Ml o
Arow sl ARUACN @ g, YRmwaka vhelsh ypie) digt Holel K 3
A 24, 92790 ot A v, 7] & o

9 ZQolgrol Tfat o]Als] L o] AlAEolof
o) ulela} 248 AR BEY o]
A mEle A 7|9 ool wse] 7| wHd, elHow ogA el GAS
oleiz e}, wEhAl [BEOA ARSI 9el7e wEe v)eje] 212 Rglo] Al
Ao A elge] s WES A4S n) 2ES vk TeARoR Wb
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Fﬁo
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up2 o A 1% CSR 5 WTAS ARETAE Fejo|xlo] L2 At ARSI F
Mol 5 CSR BEe) wAlele el ok o7|AE s o A%IA9] Fa CSR BE

o] gk AKEJR], B, ElR SHolN HES £ EHE ARIE AT o4,
2006: 144—145; o]&L], 2007).

s o AU ARE, OF 58 wolels ZI90R 63 5AWel 2RAE0] A
2ol a5070e] WolAS AR Qs oiZldloldh s Al AMMolME AES
(Products), AFZ=(People), A4E(Places)?] &WHollA] CSR AL AAI3}aL gt 2000
ddf 29HRE A 7 eke 207 A vt CSR 52 AT 9k <l
A} TN R A AT, B, $o1A Bof 7 2 o

WA, A SR BEANE SRS A 71E0, Aokl wanE sle 183
Z AU g B 7]‘ﬂ So] ¢ 1:} S5, 3742 CSR BHHo uhA of AulAz) AELS
7|0l AR 2o PR FATAel 1T A (CGreenpeace)2F2] 2719} oA WS E3
oZojx|3 ik mRUIe® £e12) CSR BHEORE 1900WE ZAsel ‘Bl Yool
X4 (Look behind Label)s FaliA] ulEl= e AEo] a25et QIEAbd, &g
ol BAEISS FASIAL Qlrh FZollis CEOZF WAlA] &Rl CSR 2217431 ‘Plan
KE 351 9ok Te) 20) heme] oAb £, B 5 5k Aulzuz gelo]

il
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ARRlE FolE w2 ol 2N OSRE Z190] WS AE, MG AR AnE B
[e)

[¢) h
= OlSfAAF T1E]al AGASIE FH SR CSRo| ORI Qg o
E

o= 3}
ors q AullA ] o FEM AAEE v wfA E AdlA9] CSRE SAke] B4 E
@Azl 74k CSR &5 7, A 9Are|eke] Adf B oAk 52 FdliA CSRO| °F

olAJoF gk Aoltt,

@ A5 A {8l A HAkslof| WA Fx13E BP

BP(British Petroleum)i= He2lE|A] AR[IJALE o = AAZQD Aq3tet Fjatott,
1909 49 14 F== F2Ao} AFIAEE A T8-S P 19820 719S sUHst
HA @A AR BEEAERFAISIANE At 1987d BelEAAR3A= AR
TAR3IAE zofg=AlS 809 Gl FYsl AN 7FY & AREAEAY AIRE F
a3] 5T AAR SR e F-72]AF BP(British Petroleum)+= ZFH]obol|lA Af-
AFAE EAIZ I ARFE o, AR ZHell obA XA el A Exsh|E A
et 1996 BP= o] AFef 109 ¥& FAste 1 Ago8 FEV|A7ME 5 A&
Al 71529 THS A= oHH, AR}l EopAE Aot
152 FxRe} i) Ygst ARUAlolHdS FallA THe
doll gt BALS ASA71 AL HgAEE A GALE7E A ST 4= 9l Ao R IR

1 A BPe 7MY =YA w2 AreAkE 7R QoK A7, 2004).

@ BAT Korea 2] CSR &%

BAT(British American Tobacco) Korea®] CSRZ 7|E&3} Fo3% TFxZA HAA}
o, e AHEITHEES, 2004: 343-360). BAT Koreaw= A|A|ZIQ] HHISIAIQ] BAT
S gk Aot BATE =0l = 229 t=4 7|ge® Hefgt CSR &5 A
siu7kar Qlck, A 20009 GHiAtRA = 22 A T wilEE W S
270 QI Al|ES JRAS) SIS K2 BF Qlr}, 2000 119 1 7HASE o] AfolE
AT AW, EuiEe W, U2d S5 F wlEibE Eet Wbl AR WS
E25HA| "ol w, 2HAEoA g I tbA= 7]81E THEIH BAT Korea®] 749~ A
AA ZEARE A A9ARIE 8l A712Q A4 S 9 oeldt SAREE TR
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g, w29 e &, AdTx, 71z A

< w31 glrk BAT Korea: HA} 7|28 HH7L CSR 858 %

AIE F8) 2 BAT Korea®) CSR BEE A Al 18419} 37 12asle 9l

= - §]\__—7(:)]7
A, W=, 29 de g AdTE, 71 A S AR Sl 23E v e

dE AR REEad §9 oY 5

1t

n

d o Aok aE|a O SR 7Y S U
719 A ARl AREE, ARRlEAIS TR 5= B
CSRO| dieh Haie} 7|&, 7|duiFel CSR & e+ 5
I U= Eslal ik old F2 Y=7IdeRA G=e CSRe| 50| nigol H
A¥Retal Helok,

0o

@ Shell ALS] SAHHTE Q47T SH Y

Shell A= = 9 Hd"= FEcloR o=2] oux] 9 AR3lst AlE 71¢olth
Shell A= EU 70l &Asto] Bafl 0=l 5, UdHE 59 S ApApe] 2%, =
a1, "of(DAD: Decide, Announce, Defense) 7ol whe} s AldE vitte] #7517 =
AR s #7158 FA18ks Foll A 189 X(Green Peace)2} tFEe WA
oLt EU 114 &8 BElR HVIE s dE, Y 9 dde= ARAS7A
Shell AL} A4 Rifsto] A=olli= Shell Alol] thgt EMj522 o]of|= 3t gl =
oA U Srks A= RAAEY FAlRT1E 271sRen, o] ARde AR AR
2 ARIRE ol E thFeTl o] olsfAAete] 2Tt ofdeE e aide Y4skal DAD
TS sk, 24, AH(DDD: Dialogue, Decision, Deliver) 2 W73} C) Shell A}9] £-3)
A AL Higt £7] £A1(19959) & A= FHe] 719E2 &2 Gel tsl M= Al
o2 HISH =tk Shell ARR] ARIE FlA 7192 ARel4] Ade ffsiA 71de] i
g D TRt ofsiaAReke] St A H S B0l SRS Ae o o AHH (=
ZA1A72], 2006D).

3. = CSRe| digt <14

JFelA] CSRE: A7 MGl ZHeIA 719, ANAEE f71H 0% daso] ke
oF 4 glck. ek g, 719l AlUASlelA CSRE TR Wk e T gcka

oo
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I}, o] Zwojx| Aol CSRo| TEt 14T @E vlelalr] Sl 27 Yol B
Aol et W ArkE Aol Qghe A ueiT 1)
B A 95 WA WEslol CSR T Vlwe] ARAE tires 2akE Aolt,

€14 2 S Sl OSReN S RNE 719 TSRS Al BRI S
3L Qlek 1A 7199 ARleAREEsS A1Y W AAIsT
A3t3](Volunteering England) | 4] CSRL]- 7199 AS|EAE S
& AT o7loAs J1da AR SRS QS ofas wol
SRt OSR € ol 7]%e] AlslEAL B dEkoR WE ook

LS AARE 7Y ARRE A YELEA 5“413}1 ARl Qlom ARSHREA
o8 e} x]%% A& o skl ek, k3 HAEHEC] ARl AU tele
Aol theh Al &0l ot AR NN E F2 *L?JAHJ Tk ARlA ZQ) B
T3] sfjof sh= oItk CSRe she olfe = =54 «H—‘l} d=f2] A, sl
HE A mizoln] J2de] XMHAP’*EL} A% 71 E@E 28 wel sl =
Aleltt....."(Volunteering England HA}).

CLLARREARES A 7o) AgEre] AbdolM Frofsiar lew 719 dieflA
gk oz oAl E97lolth FZols 7oA A e T AfEts AR
= oA AAIR ASAR gl Fofske vlSol EOMF- ok, E3E 2ol ol
PR PES =T} lﬂ 159 vhae Ao she Aoz ARSlEAREEol Fefsk=
% A&Ael TRE AAJE) | "(Volunteering England ‘%}%"Z]-).

..... QA= vlEd|o] W= (Barclays Bank)olA] 2006 0] oF 30,0000] o] AlslE

ARgEsol ofstalom 6009 Hrwo] ok Folste] Zh AAlE A Az AlEE
AU agt AeEAR dEke ARSI, o] e d=olA 7 2 ] 719
AElEAREEolTE 2 BlAte] 2ol Ak BAKEIY 407 AE=O] &gt SAholA= olelE
= SR obsAlH AguAl, F GHl, oME &RV 9 o] ok

Wi o

o
=

1= "(Volunteering England @34},
O oo ® 7k vIRHLE, V1S AAEEE 9= CSR 9] FEiwelEka 3 4 Qe
BITC(Business in The Community)ol4] CSR 5= 93t Mk} ®RE ARSFYITE

=

BITCE= AEH o= 7|¢Yo] the7]1E 7=l CSR Hibz 7|95 AHAE] Z2AEof 3
Solfigteh, ey oAl Rt ool A AlgEThe 7Y MR ZEe] 7]ofeke oF
< FAstaAt sk ASAY JNYS sk ok AnbA e 38 gk Weke 71T g
27|18 = ARAEE dASFEE SR YEYTo|th ESF CSR 2 s 710l gt A
Hol AE F AR sl AdarslEAle] st AlwAkEIe 7191e] S5 A

ﬂ-l

[e:

17) & W82 G A WERAL F L5 ZHfolv] A=AR|EAARE 2](2007) o HALE At
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S QAAATE SR Sl BITC ©f 29 OSRol A 719 Hepl B8 4
u AS

Q=S AT AT Y D AA S 4G Aow AgEL lrk

4

L BEolM CSRE 719 Feirh AlFEREA Z]9de]l ThA] B0kl oefo] Holok
CSRo| A&E= A= 2tk CSR ol oI5 &= Zlo] ozt 799 ms A
o AfsfgAbl ofshs Aol AT TEoz AAHIL ok ojddle F= AMdAS] &
TOE =5 AYelEaL ke AeE AN 22l 7I9e AHlEe] HolE g A=A
F3lo] 7R 8she FAllH. ERE F=olld 71 kol CSR ERHAE vk 7t
& E2 71900 s (BITC H3AD.

“.....CSR A#E(ndex)E B3l 7199 TF& s/shks o thi2e 2HR7 GAs] A
| SAETF Ee ul SHRE O 7I9E AesHA "ok ERE AR, ATAR]] Z19d
P ARE AlFSial ws, SR, AEAY, v, SALF 5 oot CSR B2 skl
CSRe] & 7|d4& 402 ZIY=|qt BITCE A|HARS|e} ojEA] o] 9l=A]
Jotal 710 olE AYshe e Shal k. CSR o] F8A = AGAR] &
C I VISR 2 IME CSRO| AEE] flsiAe FOEEE ARIARSS] Fofet
191 CEO?| &JA|7}F F-88le}... . "(BITC HREAD.
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A CSRO| S ofyol Fitfo]l AlAshkz v7t ot & o= ok =4 FA19] S
A =re] A9 CSRollA 83t oulE 7RIt & 5= Z12 w7 o= CSR 222 7]
= 22T A Y AR =3, 7Idellde V1Y €49 CSR ==Y TIE 55, 7YY B

=% S, CEOS] oA, dZ|Ue] ARdFAL =7F 9 AlRIARelete] A So] Ha
ok Zloft}, AJRIAKS] Follx= 719 BRHE M=, 7149] AHABAL ARRIEA], A AR
A, AR Fe & SRR T ¢ Sk v R F=ofA CSRO| whEA| ¥
ofstal et TRt oJsBARICER:, AHARR], 719, ABRE ARIARRIEA] S)ef 4
AL AR BAE FAskL HEYIE sk sl e A AT 5= QU
JER SmoME % ol CSRO| ANl Ws) =Y olsieAAlEe] deat
ool YEH A7 Hasiths e AlAElET
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m 2=
1, A3taor
G4l 71952 CSRo|| tialiA A4 71 FEs9letar st Eek= 719 AFGe] siAAL
Ao Yxshe Bl 2UL UGS AL ek 1L ol Fol sk 7199 A
¢l CSR A& o] H=FAQl SHHETH= ‘%47} oo Z2AEQL AFtr|o] Q17| wjFolt},
CSROA AFSIAIQl Q@AE A|Aste] AFAOoR 7]Ha)o) Fod 2HS 7199 B &
g S50 Joow sl oldl oy wiEe] AR VAES VIl AEE el
(CSR)RHil= 71919 ZA(CR)S Al&sla Qtt E3h g 7|UE2 EASH olaidA}
Aoto] 23S 950] CSR &5 A6 AT Ut} o Fao wukzo] =9

B o150 AR fHela A9l $ale F8He CSR ol 7199 ¥

T WAAZIY AB|REO] ASE FFYslal 21%494 %*éE% F=o|al A= SJALe] o]e] =

of SAQl FaFE v eEH CSRIt 7149 olelFtiat E7HES] A Jdttar ¢14
SFaL QltH(Whitehouse, 2006: 9-10). o{7]ollXl= Ol A F=o] SRS ARISHEA A5
A E = CSRY g IS e S SR Aesklth
WA A AALE G4 CSRo] Global Compactl} ISO 26000 502 AAISHE 1 Q=

Z8a1A] 0]

R B S

ZAelck, I 719 olelel F7k, AlRAIE(HIGEl 1T S SV A
el ZulolA] OSRE AZHOR Fgatu ol
o] 729 AAH O Al CSR 5] zaﬂ.d | Ea g ghee Shlg 4 glck
£5] 97} FEAOZ OSRS Sk Qs Alelth 11 ol Cskol AlAJst Atk
W AAS BY 4 G A S gAoR B Rl JYE YelRe qrele
2 ISk CSRol Tie BAEle] F-gakan glek. el CSRMTH= CRE] Aol o ol
SR Sl AMHOR Bl i Ak ST T AL S

= 71 QoMM YArEAY ARl AT BElor ofsfEal qinh FEERE
=7k 719, =8}, ARRJRUEAL CSRejl ﬂ%fa 14 FollAl CSRel| Hial] A=2o|m Ak
olgh= A & 4 Atk AL =7Fe] A=Al CSR FA(CSR B 5), AlNIAE9]
AEAola YESRAE CSR Z-5(BITCO| CSR A3, AW, HAAMAZ A He} CSR UES
35, ARZAel gt 7|952] CSR(IA o AuiA], BP, BAT Korea, Shell $)%olA] 3%
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2. =] AlARE R Al

Ao gy vy 790 Aol UG Eoi CSR BES e A o
A 71990) AHgel W Heks Z|9da $EOR WL FEA B 4o gl
0 FANE G BAL e Lol HEIE Fwvt o] 719 % ARAEE 37
FEow FEUYS PAste] SUE CSR BES S gl ol 58] gL o
asE s)seh Aela Aelel that o] WelS Weigton] STwT ohet A A
o AT#el CSRo| TS| AAEI QIrka UelA gick wey ofale Cskol 4w
A2 gl CSR BEC] WS wofal] SJ) AR GRe] AR AR A
2 ofu} olek, 9ol CSRE 241 BT A1Sl Aol dhet BA mojE ERos
ByEo] $ee o 4 gk oA AL Pl W AAHOE MxHel CSRE Sh=T
o] Wi gl ZlolhERAREIEAAKRE], 2007).

g3 OsRo| FHe] Fi WIS Hr} Wus] HAs] geiE 95 oSyt el A
& wlmska 1 el Fojsjoret o] FololkE wASH o] Wadk Aol WA o
2 CSRI} §H] ARRS HImEARE Auks ool (E 3ol AAE] itk ofrlME A
59} 71910] R4rksAge] Aol AAIEE caRet ARSI ERE] e F ARet )
gle] &7Hs AT BAE 0 ARS FHOR 200749 ofFol] ANE o PAZHA
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SollA Axstele} 9leg o ¢ olc. ANAEd, QR T, WAkt G Hof
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§ FIR R elol watsplor ek S
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SHAEE o] Hitish= lA= 7I9e] 7das WEo=H ARIARIEA2] AgAle] 2
&g 4= Qlokar Hjskal Qlv), ARz JRluies FRe) ZjRel P25 ARSIl {4
= s AP 71 v 91 Akl 2SS &
UG §1710] Ash71e skt 71 o= 4 HInke] el 2E3e HEs A
Fo=M Ths ololgor Fad WA SE7ITE Aks A A ESiths v mjZo]
ATHOES, 20006),

471M= old e ArEshHA oAI7MAl AHE = CSRo tiRt d% HES Edi=
Shrof|o] ARl tisliAl o] 24, A, XA SHollA =osl Hetrt

A, ol2# oz CSRO id, At Wigol dieh ARelxddte] Q14 g, grejet 7t
Zad Zeow AZEL J=olie CSR &% CSR, CR, 7|HAY, AYHY & thdst
ol A olsiEar QIgiel I o]t Ak AEAQl 7o) gol Hrh AS24Ql AR]A
YFoR SfE= FEe Holal 7] wiZelth wEhA fhoAE FETAl] = CSR

ZEoll gt ohRt W JEES elsto] e A AAollA MR AlElA Aejgso
§—4 ol Bt ASAQ1 =07 B askotar 2ot

A, AAHor J=AY oAM= CSRe| 7|99 BA ARRlA A Yjute]
HY A Sl FHT Zlo= oiFEr. tiEe] 7|Holefoll w7t AlRIARERe] 3
PAE AFohe Wake £ Zolth o] FAIE Aekstal CSRO =441l
o CSR 5o Wfde e dart qloh d== A /\ﬂlﬂfﬂr el FAlol
Global Compact ¥ ISO 26000 ¥} 22 & A|A|A CSR #EE3to]| RIZbsHA| )53kl
of E3F F= A AR offl CSR #EEsto| T W=A dfgste] F=2] 7]
CSRel lofA AlAIZQL <= o] EJ——’E]J_—’ AL} FAF 2 CSRo| AAEAQ FA,
A 2, =, Y 28 59 G SAEL S & W SeelME
of sl =Al EFESlol -‘?@Lﬁ}oﬂ 8 o""i.ﬂ:% Hole 59 A=Ael &so] dad A
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o] thZHAQl CSR &g WHolal S}, AWtA o= F=oflA] 7|YE2 CSRe& Ao 7]+
YET= 71 AFEY AT TEA0] s S wEE A AHskaL drh
AR} 7]9e] o] CSR T disia NGOoJA = A
gk AAA By HAk= 71 7R 44, £ 12]al CSR Zsol iRt vl &
= ek 24 Aol thefxe =07t kA XA Sles o & Stk 1
Hug A=Al ARel Mkl 7|9 1P|l AFER Sl NGO9| A £ofl4] CSR &%
o] ey} 1ol A&EHAL S-S & 4 Uk BITCY Al Arel &elo](Halley)+=
CSRof| thet gh=ro] A&} AJAbgoll tislf FA12]Q1 AARgkos At 389 e
H(Interconnection of Markets and Supply Chain), Tf=%& 7|49 2|5 4](Leadership
Role of Multinationals), w=3}4] FLAAd(Cultural Specifics), H&3F A 2]9] I Q A(Need
for Clarity of Definition), =A% 7% ©]-&(Leverage International Experience), AH=
7}o] w}E 4l (Partnerships and Capitals) 5= A|QsF9itHHalley, 2005).

olgA X =7k 714, AlWIALS] ZF R CSRe| tidh ket stEY4e] e
o Zlor Az 20109 @A ToflAs ARolA BAaRA|RAlsE RS HATH,
AxZARNATI M= ARl ERe}t ARl SA-AERA MRS E), AHdARRSARE,
MM EAIAT 5 F8 7|olAle ARSAEERAE Bstste] skl qlrh o
oAl 53] CSR BA3HE 913 =71, 719, AlRIARS] 9 H|FeREe] FEiHle S8
gk Aoz QXEH o|F fliie A ARRlE -5 (Strategic Philanthropy)(A]3]4]
AdofA] ARR]A AR Q1A Ak 7|4yt BlgH e Y] wEHY 4 5, 7IESAE
et A=A Qe F5(Ee) AAl 7iE, R BlgeeAlol digh A g 5), A2
A UEY=S] 24T WelF W HFe T ere] s HEYA 34 5), v A9
AZ=A AAMEIFETHAE A¥ehs ATe] A8 5 Sl a7-Eual & 4= ek,
2008: 5-19).

ko, 7L ZIR, ATALEL, ASIEA 7 Qe AR AR A of
Sk ek, A ARe] osRel o AAE K] oAk aE, 2ES|(2005)E “OSR
WSS Slat ARe] A olA Frole] Fuel l=e] GSR FAS A1 olshaA F
49 el #AlE wmsiEA B Aol B Csrel B3 HEME olisks Aol
Fashn As, Tel3 CSRE Sislo] ARt slgle] FEAAE Fast
S 5o IS o2 SUA, CSRE ik URHERE BANA HAL Siste] e A
How Aske Ane) efglo] YT AR FASYT, 1enE Ik HHHOR SR
o] A=sls #1287t ok 53] ARl4] 7|Y(Social Enterprise)> ©]¥l CSR | -
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AHel xeagion 1 ZisAe] BEEh ABlA 71go] TS @Re meElw Ao}
skl W7k AlRE], 71gle] SkEUAS TEsor Ttk 9 Alsld 719 AReT
23], 2000el49] Aok Wl CSRe| Felow Aela 7191o] SAe AslAulset o
Ae] Age] FEoleks AARYEIE Dol ofulrt ek

SA), 719l9) Zlel A H2ka ARl gRTET ABlA Moo FAgs o] a7
of A2FE ARRlERIES SlaA V1M Y194 AEE 4 Qs 3 24, A
¥ e Be Favigle] AslEe BAsh W ARlEd YEYa 7%, A4 B4
£ B CsR mulo] AXls}, AlEga qolo] s 33 Sol A rkeieky g
slol, 2007), *Mzi Aol Sl Moiatele) B4, 719 A ARdelele] Csk S,
CSR R WX, WAeld OSR 4, AluAbsiete] wARA B med 4 gl

S, AAREIS} HelRLote) Aol CsRol clst Helst 1] A Sol
Aae Wast 9ok gste] ARl FaA Cskel o ol O] AHIA ARs)7]se] o
FEA) o st Uvkal Hek B BEeh WAk M ks 2 & 4 gk
CSR £ 7]glo] WA] ol 79 B S Ao] ohjet wEH, AT FAWS F
Askan Qb RS AEste] XoAElel] Fjofalof ke Zo] Fa 8IS o
Hoick gk AT ARSI 7|9150] 1R EE WAL 2E9e) CSR B ot
1gle} ot Wasie] 24 S UE wishd eRerka AR 9718 Adshe
Ao WaE|m girHold%, 2006 146). A AR e YT Yol =% 2 3

ool gzl ojshEARte] csRel g AT T 2 AR vAT g A
2 o 4= gtk FHRIME CSRE ]glolelol AlRARIe} e E0] oY, je] 21,
TAT AN, 24 W) 23 5 mEAS LET BANS 2 P Holm ek
ofelt, 2008). weby AlEIARE] Qololdi CSRO| Hskwh el chet wul, A,
CSRIFS] @A A] =, B, 91, BA) o AoelRAed 52 A 4k

A, 95 CSR @] DAL B W5 OSRO] MRS ol ‘QlAle] S
oF B (CSRo| TEk L8] 4] Q14] Stie} CSR Aat Wl that olsigARie) <l
A 3, A=SFEAA W A csRe) BAB] et AEA W AN ofe), Wt
SF(CSRe] ), 7ol mel A, CSE eow @ Ase) Bkl A ), A
SF(E7ke b AR Alw, 71999 oladTel Aela e ofsy, AnlAtslel wgeluizk
Hop CsRell Tig Aol W Leln AU 5 e AR e A9,
VEYTEE, 719, ARAS] 2 Bopaz Alelgd vEYa T4) Fom AeEr)
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{Abstract)

The Status of Corporate Social Responsibility in the United
Kingdom and Implications to the Korea

Byeong—ro Kang*

The purpose of this study is to examine the Status of Corporate Social
Responsibility in the United Kingdom and Implications in Korea, Main findings are
as follows,

The case of United Kingdom is evaluated as the advanced model on CSR in the
world, The model includes the support of social policy by state, the classical
activities and wide network on CSR in NGO, the strategic CSR in company,

Based on this results above, the author suggests the institutionalization, a
scientific research and development, responsible practice and CSR network for the

development of CSR in Korea,

Keywords : corporate social responsibility, the United Kingdom, Company in the United
Kingdom, Strategic Philanthropy

* Graduate student, Doctoral course of Department of Social Welfare, the Catholic University of
Korea, (weltopia@hanmail, net)
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1 A7 Bayy 27

7|&- LA (TAM)S 1980 4 Wt o]9 E F70] JAV|e=9 AR
g2 HSEo] gtk o] EEE AnHAlEo] ofwdt A e Sl HleAlES
o - ARShE A1E 7P ARl AWt il H7EE Holgith & Ak Ve
GS AnETEE 7)o ARl A85to] Halth A4 (Green Growth) ©]&5}
7] 9 AR e R AufETRE Ve S e5d AAVE Skl e 719
ot =]l ey AnfEIYE V)sol| gt A =S SRRIgH A7) FAste], axH]
A2 6‘““ Z|aEr-gids AsllE dlo] EAISHA] Al unk o|2gh A=tellA AntED
gE Tee ANS 7le 8] AAS Al dte Iedoln, & A9t siE e
7Hm6_]' —'—]J—-J AlZ=7b ok shlln), 53], ARfEIRE Vss A8elisle ul, 7le&

o] S FEHgTE FIAE AT oR 2R & At AFE Tokk =
fﬂﬂ‘:}
H 71E9 VleedRd o SRR AT =Rl webA v o
b 2BREETEO] ZJolE J 35k % = AolA S ARE Xtk F Adtoll=
SN HAt7lsol et A4l qlojal Zfolzt Q7] wiwel, TAMO Fake wR= &
=9 AT aatgdoa] EUX7E EAE 4= QItH(Hu et al,, 1999; Karahanna et al,,
2002; Hagemann and Scholderer, 2007; McLeod et al., 2009). A& A} 59 A&
7h Ao} dukanixpgie] Zjol= AnfETHE Sfalalol QlojA o] EAIRE XA
T 7] "ol & e T AFE 33 ek 2 dke AFEIYE Ve o
Bt )78 ds 455k, (Q2anETYE Awriel YUt E FHEste] Yot
7rol Zpo|7b UA=AE FFEsH] flste] A7F RiE QI AnfEIIE|E Fofo] METtR
A R AEEAL AlEE ARSI oleS Wt AEAEA) Hlwskich
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2, AnfETZ =R AMIS] 7HE

(1) 2HtEIE=(Smart Grid, 253 AW

AutE PjEE “71E0] AEite] A HEA17|<(Information Communication Technology)2-



P g REraM ol et ARIFYRTE Ok 2ulAgh v mAT AupE s Jleg g 55

FYot] o|A A& A Sk A5F ﬁe—ﬂ.‘%@i, o|F 7|Hte = M‘F‘ﬁ(vﬂ &4l
71, A4, AsA), oldA 5) 7}——] B

ARE 718K, A=, 239 5 Sl
Environment Fund(2006)°] W=, i\.U]-E:lﬂEE- g, 7‘:,4%
G ke A Rolek Jith Fox ef al (20091 iﬂ}élﬂzﬂ x%eﬂsq A
WomyE) 2R AN P ool JRsel, Aol S4E ol g
way, Antetelsel Ay

X

Aol HHogw AAst 4= QIR gF 7|5o0] 9188

<= (TH Dol 2 yeht stk

AUETR| S F7H ARdolA ofuA] B SEEAl] t8skr] flste] A= AL
011:}(5_”_\:1] 9], 2009), =7} A7JoUR|An]9] 1095 HZ7Hs & B o}, ejoRd, %
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SAIAAZ|FHIEA) o T2, 2030714 AJAIAoR oF 25 9,8809EE]e] AufETD
2= Aol AEE Zle® JSsial Sk "sol, vl ARelluAstAleidele] ofshd
20089 oF 4209} g2 fuo] AS FASHIAL, vild oF 9.1%% AJAste] 2013d0ll=
6509 g2 iz Srjd ZoR ASstal IeHHRE3], 2009). T2 AAAR At
el (AFFAETZEARIES FAH0R AnfETE|E ARl SZIE I glow, 2009
d 8EHE Aol AAZH o] Test Bed AFTHAZF 25 1eH, 571 =2oF 2,400
ol ofito] FiEm, =AY Aol =] 168719] 7]Eol ofditt

(2) AMI(Advanced Metering Infrastructure, ZHTHHIA|AH])

2%

o] #aRkeS 7heAl skl FEAIAlE TS AERt 84S W FeltErt 7hsd Adxd
AFAzZe) AILHOJEHNETL, 2008). &HARSS: AMIAHIAS O 8Fo =M, AUtE 1l
7} 718 W HaZEolE Foto] A=an|dR 5o AARE RS Aeks] vefd 4 3l
AUTE 2k 27|19} F2 FepAlo] Au7h Aol AAE At 71 A A= wkef
AEE7] 2ol A9 85 a8 or 24T - nt, AnR; 2 St A= 29t
B2 YT MulagE AlESh, Heb FAIRQ YA ] 2Ao] Wi 5= =S AMI
dloleE 283ttt AMI AHjAe Aoy e FA3 BE AlRfE SA ABlA AlSA
AAl wEwsie Ao ZAS &4 e & =S ke 5 U ads = ¢

A71gelEial & 4 Qo

[e)
= 79 QIZEE ouishe, o= AAREeR W7 Hl ARAEE AvRlofA HEs)
[e]

I. o]23 7

71482 (Technology Acceptance Model : TAM)o|gk AMEAHAR|ZP 7} 7|&S ALE
(T sk earEA o] QIA1E [-8-/d(perceived usefulness), QIAIE ARE-8-0]/4d(perceived
ease of use)ol|l o8 AAHe HHsiT+ EF= UK Davis, 1989). UAH F-842
71E 71es RSk Aol vlste] ofd A7 ARSERORA A F Ayl 2 AJul
gk Wgog Fgojuu QIAH ARg-Eolde 1 AVES HA AREE 4 e U3
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Arz AgEct F8 AL =9 % (behavioral intention)S HIELO R dlo] AlV|& &
< AZlE AlEel dith ANAES AWstte AleRA o Ee] dFs mAlE HE,
AlS|A gk R ZA(facilitating conditions) 5ol 2FL Wil Qltkeg., Davis,
1989; Davis, et al., 1992; Machieson, 1991; Taylor and Todd, 1995). ©]&3t A=
3le]& dY=0|=(Theory of Reasoned Action : TRA)Y} AHE = 3J=0|Z(Theory of
Planned Behavior : TPB)S 7|%=2 Al7|&oA] o]&A}Q] P& HHslal d=sl= =3
= AL Sl

1990 toll= 7a-8 S g e s tofsHA Mass skt 7 s8R
d(Extended Technology Acceptance Model : ETAM)-S 7|&9] 7|&gdo| t}okslt 9
FHS(external variables)s F71Hd Mot} LFEH,RE AME= Haes oiekshA 4
oSt 4= Stk 1990dd] FHE o] M2& FA7IsEe SHTHHA, TAMS 7|[Hke =
S Ie-g o] iRk ArF sk XET] ARRIeE 58], Fad] B R
FA7eEE 7Iergndel A8t ndE AustA EHAASY, dE 50 Adams
et al,(1992)= 24 YAIAQ} e—maild} TS messaging technologies ©f thgt AH| A&

HE o5l ¢ste] 7|&e4grmdle 0]835}9131, Karahanna et al (1999)= Window
OSE olglo] AFHALt. Bol, AR AUIsY| At SeYTE e R
2 AT Lai and LiE005)S] A5 A, GAE W ITAEA off] Fae
TAMEES H87RTE Hol, sl £8S helst uh ok, Aol £ael
s1 AlAES AEsle], A7) fis(self-efficacy)o] AZMEl Aol A\ZkEl f84o]
o9 WA 291012 WHT(Ong et al., 2004), Wuklo] ek Pilo] opAwA Al
SlE|Ulo] that dtso] 4=3)=|Qth(Park et al,, 2006; Okazaki, 2006).

|

ok

(ag 2) ¥+ EZL(ETAM)

Perceived Usefulness

A (n2e s8a)
A

External Variables Attitude toward Using N Behavioral Intention to Use Actual System Use
(2P +E) (MEEE) (AL &) (EXALE)

M Perceived Ease of Use
(R2Hs A2 201%)

J1&4-8 29 (Technology Acceptance Model : TAM)
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H 7le SR AETAM oA = dte] B4 weh e oot ¥aso
A = Stk A=E AE7IE0DS UL Fshs ARolMs, 52 99 AR
A F7, HTE AREE, A, 2HAY] E=(involvement) 50| YHHAOR F’lﬂ“
AT Hoh, M7 AlE ARE] QlofM= AREAE R AdHSE T

SFSIAIGHL, 1096), A8 AREo] QoA HEAREA}Y] whEel] njAje suTHﬂ
S AR A, HEAEAY BolE, AU SeAE HEAEAY A4 o] gol
HH40lo] Folx|QtHGumaraes and Igbaria, 1997). Igbaria et al.(1996)-2 PCARE-9]
5 BYell] ffste] Zlerdide EYSIAL R HsRE Ve, AR, 220
|L7h AREE UL Chen et al,(2002)2 7]&-8 9 o]gsto] QIEUl L oo 2§
sto], QR AIEAIEHY, 7HIHES] AMSTFsAd(storefront usability), Al 7
Ho] FHA(information rlchneSS) 5 o8 W] ASIuEAIE A8kt
W2 AFES Ve gndo] JIFFANMSE 4 T Vsl uigt AR ol wet
FHEE= Ak 710 Zolrp 9= X] Al tHe.g.,, Gefen and Straub, 1997;
Agarwal and Prasad, 1999; Hu et al,, 1999; Karahanna et al,, 2002), A¥S 3=
AABE LAY aaehs ARSI AT ATE vigo R E514 Aol ofyzl, AJHE
mEl |lepegrdo] zpo|zt e 4 3ol Y FrHGefen and Straub, 1997).
Karahanna et al (2002)= 7|48 wdo] 7014 2}o|(individual differences)”} kS
Frhal B A-gA 39] JAo| vlgf] Al FA|ABI(GSS: Group Support System)o] 5=
L ape ool That Q12jo] Aele] WREEAIY, ST Het SO fFo] G
2 9otk FTole AvAEE ARl wet A&7 I (professionals) ¥ WA}
15 (novice) 0.8 FLE3}o], Rkt Zfo|7} YJJ=XE AF3% e g., Lai and Li, 2005;
McLeod et al,, 2009)., 56] McLeod et al(2009)-/] Ar= /\‘ﬂ‘j 2 AAsl= /\—’-15011013
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7120 AFELS To £F0 BN ARA fEoR oS TRt Hugte] A}
ol HolSit}, Ty 714, A, AR 59 TedwES %_‘ SHARE} A2 sto]

T8 meo] S5a SzolA H87Ns T A diF AT AWEA Tk A
Brio} Qo] Aol BEE Dew et al (2009)9] GAATIAE oﬂwﬂou A
2:z0] Fol7} oXpAAoAe] HolB ojmrk et ut Uk, HHAA S3o] gloie

Bl%o] HEAgAHend user)©] Aol That ¥ % BE 5L Tefsha 9k, top—down
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A AREEE AES A8 Ae®, AMI AJH|A7L ;S‘?l 7Es ATEeEMA, AYA] AR

e DU S
S 04 4 %S FolT, ofeid o EE MR B ATt (1Y

|

N
&h
i)
o
.
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(a8 3) TAMZ 0|82 AMI MH|A 2] AISQ=0f thet A7 2™

S EIE S Vs 2P o=H| R

Moderating effect

Potential factors He

Original TAM (Technology Acceptance Model)

2. A7

1) TAM| I F+= TS

N melo] GS vAL SEsEel] thg AT 7t /|4e] SRet 45 uje}

cleys SdElel k. AR, TAMRES 283 cre o

ARg-goldoll foRt aat QeS HSTle] thHe.g., Venkatesh & Davis, 1996;

Venkatesh 2000), olafgt 91758 AFEIGo] Slola], A7 BEAE ALg-8014 A7}

of ¥ F= 7F 4% 89S wREF Uk SRR, B vHR TS 28Rt
214 1

A2kt BA4zo] AF] Tigt 7 (value) 2 *a:_—, UL, Yolr) szt
2l
ke

2 FE= IASAARE =0 AYsle CHTam, 2000; 2004;
51, 71448(2006) 9] AT o)
) ARelAe] Bl Zled g RS ANk, Asge] Bl S84 ol8g
olgoll QS XL A aim FHet vh vk T4 (0069 ATAME ke

AEl2g 27} goke ARl Z1egRas AZ(Tus) o] Ade Eystol

%)
AZRAT, AL Eo] J1atgael G AL FAF 820k el gt &
!

Cronin, et al,, 2000; Parasuraman and Grewal, 2000) QAFE]

R

TolA A 78783 Soldol A7IeARgell qleiAe] 7Rl (value) 2 AHSE E 4= 9l
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.

Al
of, AR, HeMd(security)> 22414, FAQJNEUIALE, QI 7]A H]
AEARE] dEolA Foldt R R QIS E o] gitK(Vijayasarathy, 2004 Lu, et al,,
2003; Pikkarainen, et al,, 2004), &3], oJul<s, EX43H2009)3} Thiesse(2006)2] =
RFID(Radio Frequency IDentification)®] AH|AEA]S 7]e48ndS vpgto g Ars]
Aom Zfo|HAIZAE ARAEAR thrEal, aHREo] EAI= QlAlskaL vk SH
oAl HeHde Jido] 7o +8Ad0l FEFE niRle HolFar Qlrh AnfETIRE AMIA
HIAE 48RP} =86kt JloAe, AGARES & oz} MIPEFE7FsA 9 Het
EA7E 583 olfr= AE = Qlo], Foftt MR A 49 & AoE T|tE

o olet F2 =95 e R e g2 7S] AAE.

ongE AEAE A2 FA AZS T A 7] FAA GES vd Aol 7|
AN

-

HI: X718 B&E X)7HE 58500 ()9 F3e v)d Aot
H2: X271 ESYL X7E §olye] H(1)9] §%L v]E HoJr)
HS: Xj71E oML X7E 2850 (1)) §FL v]H A
HA: X2 52 X121 500 §(+)9) §9L M A
Ho: Xj24 F3e X271 §ol5eol §(+)9] §3e md Aol

(2) TAMS] 7470 3t A

7142 E(TAM) o= ARE-9 % (behavioral intention to use)S AREAHAH|ZPZE Al
Zlee AR EREEl QoA SA7FSRE SEHR S QAL L AR EE
7] SR ARSAHAH|AD g, S A4 5-8-d(perceived usefulness)¥} A|ZFE ARE-
B0)/d(perceived ease of use)oll OJaiA] AAQET) BLo] A|Z1H GolidS AZHH A&
oldoll Y Fot fubshd, thE aaEo] mE dAsitiar I A, Al7lES AMgSe
O QolA] o W o] ATEA G W, ASABE T /1S o fstt Azt
4 Q7] ujBEoltk(Davis, 1989; Davis et al,, 1989; Venkatesh and Davis, 1996;
Venkatesh and Davis, 2000), & A3E 783t 7824 Yo HpETR] IAIES &~
IEIRE AMI7|&9] 488 WolA ASsiidaat gtk & Aqtolla At 7ler8n
Wl A 7 B, 2, A7 ol Azl R84 9 ARgelse] et pEe o
=} g
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HB.: R|Z}E golye X|zlE 2840 B (+)2] YRS n)Z] Fo]c)
HT: XJ2HE 9882 ApgoJi=o] F(+)9] JF2 vjEd Hoje
H8: |2} §o]4:2> AMgolzo] F(+)] Y2 mF Ho|ch

(3) Ao 2HaH A7 A Vs Lit &H[Rp

B AEolAe et A Gdt 2R} Zhofl A2 Bl oo qlo} Apolrt S
Gl UAHHIHT 715, 2008; vla787 74715, 2000), 52 w7kt 4HAt
Ak Zhofl frolgt 2pe]7t O]% AsAAL, A were e
T Ao ool AgEojof S A2
Scholderer(2007)-& 7]<% & 7Htechnical experts)®} C’E“?}Xﬁ
ol YA(risk)S A=t Zpol7h US= AL v Qleh, o523 Unh Anjriel &7t
P2 v F79 A2 HAAIA (mental mode) 7} 5& BFETh A4S
(novel food)o] & = Sl A8} YR/l lolA AuRie} A&7t bl A|Zshe W4l
o] o7k lat, 7 Hehel] thE mdo] g ojof gho] v xint gltiHagemann and
Scholderer, 2007). O]Eﬁl ol A7t s Aol Wit &8 Aol thsh =24
Zo]al AAZQ] olsE 2l = W, BRk= AEA olslE vig ez sh7] weo|tt,
Hu et al (1999)2 4/\}—4 A o2 U] (Telemedicine) 482 AWsl= HERA]
TAMS U5sHHA, 7, ARAILES] 54, 524 A%l wets TAMS) EP:PH s
|70l =AE EelsfoF qitharl Awsidint. 7se s8sh=tl oA, Hwrh A
< oyt axEw 3]'04 aHAREo] AT oS 2| shaAl & o AR —/F ]‘4 ot
Al el AErh A ofuRt 84S0 ARt o Tlee 8 AMAIE & olaE
Gk, W, ANAEe A9, et REURLET} /Essliel WAt ot
SIcF S7Ick. Dew et al, (2009)2] 104 ASHE kool chet Ao £ 3
ok W2 2 Q124 (cognition) ¥} 5-5d(commonality) Sl A Zpo]7} Qlttar Aty
A (approach) X*J(deflmtlon) W (method), 84 (interpretation) ZHA| A&7}

3}9tl. Hagemann and

_L;

H|ZHnovice consumers)

bl »

=

7]- —%—%’8}7‘%’ '6-]0] OL‘:_ ﬁoﬂﬂv,_ﬂ—.‘_zjr_]. O]H]—/\]:]];(]———7]‘_4 X—L,J\-LJ x]—o]7]- EX%A]— ] EH
o Bl 9 ukgo] Al The 4 gl Zlolth webq R dATolx XIS 374 o @

71 TAMREES] FEFS v|R= A= AE7F Ao} A8A; Aot 2ol o224 o
o|a1, ole} TAE 7ML vkt o] A=k
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Hoa: )7/ B840] 48400 mil= FEe vk )3 Jgoilant Bl He

oKl FpA LiEpe Aol
Hb: 3|21 EE0] £o)0) A FHE Ak 2uj3 FEOINET BT} H
A 51 e Ao

Ho: XJ21E] HOF§o] 2840 s GFS b L3 FeroAl L) R Feo]
4] FapA e Aoje

HId: X7 FEo] 5-E-40) vAE G Ik 2ujx) FTAHL; T FeloK]
ZapA e Aol

H9e: X)z}=] #£Zlo] £Lolio] njxl= oIgre oJu} pnH|x] Xotoji]Hr) 27} Ziojlkf
G EFE Aol

V. =4 2 delg

1, Z2ZHA Aol gl

=X]
=1 7o = =

o

B A oA ANE ATERES TAR sl] HES AR Siat wae] 2ab
Aolo] e8] =t sk, 2 o] GlojAl HoE BE Wl sl vy HES A
gt 2=}, ARSI AntETHE s)ge) et QAR Bl ] o],
MEA] ghRHo] Avkeelsel AMIAH|Z] thet AWE HokE, W3S n FE3

ofsfigt & ol Hotes F=sI3irh

(1) AMI Au|Ao| that Z& =)zt

AMI AH|2of] dfgh FAAZRE AMT Au|27E 7129 7] 3 AAEG o Fohs A
o=z Aosidint. A7 F8S S5 HO]-Oﬂ Anselmsson(ZOOl)O] /\HLSP ZAE 1S

gredstgdct, Al 7He] &
I, AMI AH|27F e 7se] HofAlRke 94, AMI /\1H]/\7} Zﬂ—l—o}‘— xgg@ 4501] o
gk QAoR A, 24§15t ARFES the Al ZHKelt (DAMIAH|AO] T3]



»

4 ZYBAAT Asod ANE(FH 35%)

o)
i

glo] A7k QAMIAEIAE AL 2419 HEE Al Aotk (3AMIAHI A= H
& 71=e] HeFAoltt

(2) AMI |20 T w84 Azt

AMI AfE)2o] ofgt Fe xw— AMI AHIAS AIE 79 2uHol7] e 4 9
Ao Aofslolrh, © ATAE Tam(2004)7} Cronin, et al, (2000)9] QoA A}
afo] A Aol B UG, ol AS B ABE chor
14, AT Aol didt Q4] WER Auls Azo] did Qe
TS Bed A7 e Al X QB o) 2Asid. ()AMIAHIAE AMER}

3 s} Ao}, ()AMIAHIAE HHATO] A5 olFold Aol
o}, (@AMIAHIAE oA Agke A71AMEE A4 8 olth,

(3) AMI AH]A0] H3t Hokd x|zt

AMI Au|2so] oieh 9Py X2k QlEUl AMGOE Qls A 4 Gl HelAo] Tt 2
A Azkom Ae] ek A2 BebEE 25t SIstel, Vijayasarathy(2004)7 Lu,
et 220099 P AR SHTRE As] Stk A AHO) £RE TSRS

H olZl2 AJAFE 7= 77l QF?‘_P A4, ARgE 7ol dieh FEe| fEof it <)
A, AAQ] Hebdol Higt £A4 Qo= E}Mﬁ‘r ol B A4 tha Al 7HA
e Sl S (DAMIAH|A o] MR =2 = UAS Zolth

Q)AMIAH| 2 o} T 2] F] A7) ARG EH?J FE7F 22 5 e Aotk (9AMI
MBI o] GA] Hedel disl 7o) Hrt

(4) AZe 84 (Perceived Usefulness)

FEHS AMI AUIAE ASFRORA AL Y 9L 5 9k AR Foskgn,
® Al 7R f840R Al Y B THsHe > 21

Tl e 141, 271o] ek 712 A4 Q1Ko that Q1A ALE 7] a3 that e
Bele] AZFE Aol e QMoR TR olF S| Siste] the Al 4] AR
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~

= OlESIth. MAMIMMIAS F8f o £2 F49 e 35 ¥ & e Aot
(2) AMIA{H] & % 3l A7l e e = s Aotk QAMIMEIAE S A
2~
ne

7] ARg Wi =lof disl AlRke &Y

(5) AXZHH go]Xd(Perceived Ease of Use)

AMI AU ARGRl RlofA o)ZlE Al AR o e Aloleke o=
& AolM A goldeme Al Y e HEskleH olale AVIAL
8= ?4_ uteto] Higt g0, Z*li":'““oﬂ ik gold, AlsEe Aulxe] 49
Soldem skl Solde S| fstol tae] Al 7K dEE o8-S
DAMIMHIAE F7F 7M. AARE dRulele: 4f& Zofth (QAMIAHIAE &
3 Hot= AEE A 23S 5 vk (AMIAH|AS] ARgRof| diel] HA et =
2o,

4>
%

(6) AF&-2lx=(Behavioral Intention to Use)

AREOllE= AMI AH| ARE- Bl ZS4d o2 Ao siglnt. 2 oA ARgoEREE A
Hel 235 e oA AH Aol TRk S, Au|AO] 2|52 ARGl et
OJA], AH]x H=2] ARGl Higt o], Afu|zof Hidt e of High x| = skl
AEREE S flel v Al 7] AEdEE o8kt (DAMIABIATE AlREE
AR A718ea Aol HAT Zlolth. (QAMIMHIAE o83 ofFo] St (3)AMIA]
HIAE sl 882 Ao,

2. FEEA

2 A5 SRt AR AnE OPEof tiRt dide HASE S AgsAr AeE
2R 1897]9] dlolHE £AsIRT, Aol gl duk AvXER HE 23279 ARG
st =HE AEAS B4 S9E AlQsh, S ElEAl H AR Ao
B2HEO AR 174719 URkAnAER REY AR 21578 AT R EAo AMSSHA
o}, AERARE 20099 6HollA 7Y, T GXE o|Fofnh, #EFEYA R RESFE 2
| (sampling frame)o] §17] wizoll H|EHE#EZF="H (nonprobability sampling)< A€
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319, I ESZ(judgement sampling)¥l4]o] o 8Ec} ALEAA; AR Foky)
ARk L kS Tl OF 200011e] AE £F Fu BT BEEA} A5
el

ek & A7) HEEAES Slste] olHA & 389719 Tlofel7} ol &L A

=S 2 M7 Y kA H| X}
o 87.9% 68.8%
MY
o 12.1% 31.2%
20~29M| 14.9% 20.0%
30~394 60.9% 53.0%
A
40~ 49 23.0% 25.1%
50~59A 1.1% 9%
SRS AR Y 100%
CHSH(R)A 5.1%
O x| [
. JU=RY 73.0%
7| % 14.9%
B 5.6%
J|et 1.4%
1008+ Ojot 0.0% 1.4%
100~200 0¥ 0.6% 14,4%
437 s 200~300 PHe 31.0% 46.5%
ses orTE 300~400 OHY 41.4% 24.7%
400~500 2+ - 16.7% 7.9%
5002t 04 10.4% 5.1%

1) Al=4g AAr

2 AFolA ARE SHTEES AFES AR flete] A& THCronbach—a) 7|
5 3oI5l9itlh Cronbach—a AAbol= SPSS Window 12.00] ARR-EIQITE Cronbach—a=
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SATES U Y] A=E SIS A2 SEEIL glon, HlwA HaFQl Zh
< ARESE] giie] A= sl At W o|th(Carmines and Zeller 1979), & to]
M A 8AQEAS AAEHATE ZF 471 (construct or latent variable)ol] ZEER= =
A3}E-S(indicators or observable variable)-2 Q0Q1EA Ayl s}l @olor B¢y o=
S0 Aol & HoErh 3O &, Cronbach—aAl4E SIS, GE 2)+=
7y G470 Cronbach—a Al gl HolFw, K& 0.6 o[er Ao ARrE

oldde HEATHNunally, 1978), TjLo] 2} SHJ7E7He] AtAI7E thi 0.5°15k9] ¢k
= 20, (DA 88 A4 maad, @A 5844 A gold = oA
0.5% ot ABEhs WS Uehflo] 24m77} divbdon Agtsirta BerEgln,
(H 2) datatAet Ay 48 2
TEHE NzE ggd | AZ4E 20y | X24E 22 (XZE F84 | X4E gold | A8
XN2E g84d 1
X|ZtEl Hoby 0.390 1
XzE =4 0,453 0,233 1
PAS= =KV, 0.517 0.040 0.342 1
X|ztel 80/4 0.474 0,277 0.474 0.510 1
AgolE 0.482 0.144 0.470 0.489 0.439 1
Negld 43
=4 3 3 3 3 3 3
Cronbach-a 0.804 0.850 0.772 0.654 0.661 0.798

F) BE ATHASEL 001504 £

(2) BFgA A

AMOS 7,0 o83t 914 2 1EX(confirmatory factor analysis)< &3l SHIEEL]
Bl AAFIEE HSEldAd(convergent validity) 1} THEENGAJ(discriminant validity)
o sl AT ZAETol o B12 aoluAe] Ant (E 8o AN
7470 (construct) 5 s S A E(indicator)5 7He| HAE2AS0] T 0,001

A FrefsiAl e ASErgdol ASE Rt Anderson and Gerbing, 1988). 53], & A+
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oA ARE G7e] TS 21zt
(confidence interval, ® =+
At upREe g, FlojAo]

Zk(Chi—square

HUAE

value) 9]

120(p=0.000) 0 & HEATI: = ulZA| T

UEHE Phi(®) coefficiento] A1Z]L7F
2 standard error)®f 1,00] 3EgIE|A] Qto} THHEIIAE Q5E
383 5290|311  ARSw7}

(# 3) &A™ QQ012M At

42 Estimate t—value

AZE 841 < XZE 584 1.000
N24E 2842 < N24E 284 0.783 15,452
AAE a843 < AnE a8d 0.855 16,093

|2t gotdl < x| 2oty 1.000
X2 Hotg2 & X|4E 2oty 0.902 17.904
Rt 2otg3 < x| =ty 0749 14653

2 B3 < x|z 2 1.000

X|ztel 22 < x2te 23 0.859 13,1

x|zt £33 < xj2tE 2 0.786 13.913

o8Nl & 284 1,000
REH2 = {84 0,833 10.350
SRM3 & 224 0.790 9.206

80l < 80l 1.000
80|42 <= 04 0,960 14.749
80143 < 80I¢ 0.690 8,500

MBET & A8 1.000
MEOE2 & MEL 0,935 15,885
ME9ES &= A8 0.870 12,437

R

B AT AR A B

34 AMOS 7.0& AR89 A, LR A

st 2%

mEe AAsh,
AE (SEM, Structural Equation Modeling)of|A]

Ve s
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= FQFAH(MLE, Maximum Likelihood Estimate)2 54 7| (Estimate Method)Z ©]
B3Ik, FA RS FEshEopollA e Q14 2 Q@A (Confirmatory Factor
Analysis) 3t AFEASH HopollA /e A-PHAEGE S e R 3 tedlaA
T AH2REAue] Aglto|thJoreskog, 1973). EE AT (Model fit)E H7F5H] oA
=, 7lo]aFo|(x2, Chi—square), p—value, X4 (GFI, goodness—of—fit— index),

A A SR 4(AGFI, adjusted goodness—of—fit—index), AL APEHA2] o]&L (RMSEA,

root mean square error of approximation), H]E_ZqULZ]—,A(CFI comparative fit index)

(TLI, Tucker— Lewis index), SEZ3IX|(IFI, i
A5lAtHBagozzi and Yi, 1988). nfX|wro g AR EA(path analysis)% %3]] 7]—@ AA
S AABINA, §9YE= p—value?t t—valueE =% 519t (Anderson and Gerbing
1088), FAHE FARA welo] NS ATk (E o] AWEC x2-416.923
(p=0.000, df=124). GFI=0.896, AGFI=0.856, RMSEA=0078, CFI=0.910, IFI=0.911,
TLI= 0,899°& Z4hs mulx3te= THEE|Qic)

(# 4) 24x% 2
42 Estimate t—value
78 = N4HE 284 0.750 3611%*
REY & XZ4E Hoty 0.116 3.309%*
288 = X4E 22 -0.193 -1.020
8018 = X4HE 284 0544 3.456%*
8018 = x4E 22 0.349 2.260**
7Y = 8014 0.418 3.008%**
MEE &= REY 0.541 43817
MEQL < 80|Y 0.203 1.746*
Model Fit Index
Chi-square 416.923
d.f. 124.923
GFI 0.896
CFI 0.910
IFI 0911

) R R R2 2428 0,01, 0,05, 0105004 Fefdke 2|
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2. 7HdHA

o

L.

HE2E X (path analysis)S o835t A 7MIES ARSI o2 =4H =g
(" pofA & 4= St

Significant factors Original TAM model
(.70) (.88) (.72)
x3
(.68) (.63) (.56)
75
e

[y7](64)
(1) Agol (e ]84
d [a]csn
R
(-87) (.87) (.70) -19 s
(-.18),7
4
4
//
noE EE
(:34) (.76) (.80) (.45)
IR

1) REE R E0 7k7E 0,01, 0,05, 010704 FoIghe <fv]
F2) ()9] 2 E=sP4(standardized regression weights)E 2Ju]
F3) A ot A=E A ek o> BEE 9fv|

Azt aeido] -840 34l FRE WA Aolg=s H19 AEAS= 0.750
(p<0.01)0]L, t—valuel= 3.611(t)2.58) & 7}do] AT}t 2|zkE F-gAJo] fo]Ao
&l FAAel Yol A(causal relationship)S 7 Aolgl= H29| AL, A=RASE
0.544(p<0.01)°]aL, t—values= 3.456(t)2,58) 0.8 1Y {-OJ3t o4 HHE T}, 2|7}
H HeMdo] 7800 3AIQl Ak i AdE 7HgRE H39l A%, 0.116(p<0.01) 9 7
A5 3.309(1t1)2.58)9] t-value7l BAIHOR FOFHS Ho| 7o) Ae=Qdct, 2|zt
H FHol {840 S8 FFE & Aolge Hiw= FYSHA] & AyHpath
coefficient=—0,193 (p»0.10), t—value= —1,020(|t|<1.645)S Hyo}, x|zkd E&a} &
ol drte] A AIEAE  uEhd Aol FPERE H59 A% AE(path
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coefficient=0,349(p<0.05), t—value=2,260(t)1,96))=+= ZAiE HJTE 7]EE3 oA
5] AAE TAMEEY PAE 7P A9, §oldo] f8Aol SRl FRE &k
H6 #ut ofuzl, G843 AMEOIE=(HT), 8ol AREO=(HS) O] WA= W w2 o=
oA FFAQ AVE YeRdo] FHEQJITHHGE:  path  coefficient=0,418(py0.10),
t—value=3,008(t)2.58); HT7:path=0.541 (p<0.01), t—value=4,381(ty2.58); H8: path
=0.203(p<0.10), t—value=1746(t)1.645)).

N of

3. A% 7+ 2AAI} B

R ol J G123 RIS s 05 d5ap] 1o AolA] Al
(Chi—square difference test)2 AASFICE o] Y] AMOS 7.09] tEXgHEA
(multi—group analysis)S o855t Z&A T (Moderating Effect)= = H4e) 40
Geo) BAVY A 39) wideo] Ofa) S W AT Uehle), ol 7 Hekie] S7A
S0l sl Aloks 7Rt -, ZF ARoA He 1H9] Zpol7} EASH=AIE S0k 7HolA
o] zjo]RALS E3l BAo| 7158t MacCallum et al,, 1994; Byrne, 2001). ©]33gt -4
S o) AR} AR BN Ee] Holh BAREAS SAMeR B 3
G CE Syt 2AEn BAANE welzn A doleg Al AsHaE
SAhT} Nkl Ueko® TRaT, 7 AR} % Pekie] BUsiths ST
24 constrained model)¥} TE2rl= H(H|A|2FEE unconstrained model or free
mode®] x2 Ajo] 2, Ax2E HUSLE, ol Bo| 3 WA AR A9 A B8
= A2 E AR} et ol Aolofe mHSl AAE FoAR 2 U TS
7Vd= AARE T 571 AR 5 ol 3719 ARoA e Tl Fofek Aolrt e Al
2 b 2 % AR AzE B84 = A28 984, AZE 6oy — 429 §
B9, A7k B = A7 S84 oAz 1L Tstol ik lxy ke Aol
S wo AUS B WA, UnA o AR A2 B84 = A28 Goln Azt
H 1 = A74E gold = vl fofst AvE vt A=, 2davel PEd sME
% H9b2} H9e: 7|12 = AN, H9a, HIc, HId:= L §oJ3t 2A0® Aeix|glon o]
Loge R MBS} Q) a6l e gl Hol7} 98-S HojEe,
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(B 5) 7t0[AH0f xtO|2M

Mo FH QuEAH| A}
7HA Path h AX2
< 2 palt‘ t path coetfficient t X
coefficient
H9a N4E s84 = 784 1325 3.350 0,237 1.463 6,752%**
Hob M2tE 524 = 204 0.589 3.665 0.768 2.845 0.313
HOc X2tE HotN = 924 0.234 3.640 0.006 0.238 12.965%**
H9d ANAE 22 = REY 0.701 1.849 0.280 2.351 7.987***
HOe X2tE 23 = 20| 0.295 1.463 0.12 0.641 0.413

1 =
) e 52 270,01, 0,05, 0,104 HOIFRE v

B ATE 7Spgud] S T ARAAES SRl s|EY 7|4gud)
TS Boloka, S 7|E5gReS ARkt ol Slal, /b el o)t 5
Z
47

[e]
weg Yaka

I Qe ANfETR|E AMIMHIAS SHETR 310 7Y
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{Abstract)

A Comparative Investigation on Technology Acceptance Model

between Professional Groups and General Consumers
: Based on Smart Grid Technology

Gwang—suk Kim* - Hyo—jin Jeon**

In numerous studies, Technology Acceptance Model(TAM) has been employed to
explain and predict how consumers, especially early adopter, purchase and use new
high—technology products, However, all of these previous studies were conducted in
terms of consumers so that there is a critical limitation in that they could not
reflect the difference between experts and general consumers, Due to the gap in
knowledge about a particular high—technology between them, external factors
affecting TAM would have discrepancies in significance and effectiveness, In this
research, Smart Grid technology was used as a measurement to identify TAM, and
the survey data were collected from both experts in the Smart Grid technology and
general consumers, As a result of hypothesis test, it was identified which specific
factors affect TAM, Further, it was shown that expertise has the moderating
effects by showing that experts with the knowledge about the Smart Grid have

more powerful impact on the links between the factors than consumers,
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Smart Grid, Expert Group, Novice
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Validation of Alternative Flow Models
. A Comparative Approach
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[ Abstract]

The major objectives of this study are two folds: first, it seeks to investigate
the effects of flow on Web buying intention through three mediating variables
(perceived risk, involvement and perceived quality) with the purpose of discerning
the optimal path leading to buying intention, second, it seeks to verify the validity
of flow's operationalization, which treats flow as a discretely entity that is a
function of skill and challenge,

This study aims to determine the superiority of two approaches; flow versus non

flow approaches which are based on operational definitions of flow, To
substantiate the effect of flow's operational definition on Web users buying
intention, two discrete methods were employed, Firstly, it attempts to manipulate
the operational definition of decomposed flow model (with no “flow” embedded in
the model) by prescribing “flow” as a condition which presents itself when sample
subjects’ levels of skill and challenge levels meet in balance, Secondly, with the
aim of substantiating the incremental effects of “flow’ variable when measured in
relation to its antecedents and consequences, it creates the variations of the flow
model by developing alternative flow models (full, reduced, pure model),

The results of the structural covariance analyses revealed that overall, the most

=¥ 2010, 02, 18 =RAe 0 2010, 11, 10 AAEA Y 2011, 01, 28

* Professor, Department of Business Administration, Kyonggi University(sjyoon@kgu.ac kr), First
Author

w* Master course, Graduate School of Business Administration, Kyonggi University (hhe723@
nate,com), Co—Author



82 ZYEADT A30d AE(Td 35%)

influential path was skill —perceived quality —involvement—buying intention,
Also, the comparison of two approaches (non flow vs, flow) revealed significantly
superior role of flow's operational definition when approached from the actual
users’ conditions based on skill as well as challenge levels, Finally, “full” model
which incorporates two antecedents (skill and challenge), flow, and buying intention

yielded the highest explanatory power with regard to Web users buying intention,

Keywords : skill, challenge, involvement, perceived quality, perceived risk, buying intention

I. Introduction

Understanding consumer characteristics in Web mediated environment has
become an essential part of any marketing strategy for any Web marketers to gain
competitiveness in the cyber market, Most of the previous studies on e commerce
behavior may be viewed as having focused either on understanding e commerce
consumer behavior or on understanding the relationship between consumer
characteristics and resulting marketing performance, This study views the Web as a
medium with which consumers conduct economic transactions, which include various
market related commercial activities, To understand better the relationship
between consumers’ inner characteristics and their behavioral manifestations would
be an important aspect of realizing the potential power of Web as a commercial
medium,

So far, quite a few studies investigated the Web users’ characteristics (Maignan
and Lukas, 1997; Swaminathan et al., 1999; Eighmey, 1997; Lin, 1999) and some
studies tried to understand the impact that the Web has on consumer behavior at
various phases of consumer’s buying decision process (McGaughy and Mason, 1998).
Some other studies also investigated the role of information searching patterns as
a major point of consumer characteristics, Other studies have investigated the Web

mediated mechanism involving information searches and consumer responses
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(Hoque and Lohse, 1999; Rowley, 2000; Ward and Lee, 2000).

As an extension of the efforts to understand the Web user characteristics,
studies on the interactive nature of e commerce with focus on the interface
between the people and Web characteristics began to emerge, This interest in this
man machine interface recognized Web user’s state of interaction with the internet
medium as a critical factor which may determine Web buying behavior, It was from
this conceptual foothold that studies began to adopt the concept known as “flow”
as a useful concept in elucidating the interaction between people and Web (Ghani
and Desphande, 1994; Marr, 1988). Hoffman and Novak (1996), for instance, tried
to explain the flow using the network navigation model based on the Web users
facing the hyper media computer mediated environment, According to the model,
the flow experience is a situation which may be characterized as the continuous
process of responses that are promoted by mechanical interaction in an
environment where the computer is a medium,

Although the flow concept has gained some recognition as a tool with which to
study Web experiences, the conceptual application of the flow in the area of
consumer behavior has been somewhat limited in scope, Most of the flow related
studies concentrated on preconditions or what makes flow most likely to occur,
such as behavioral control (Novak et al. 1998; Ghani & Deshopande 1996),
interactivity (Novak et al. 1998; Hoffman & Novak 1996), attentiveness (Luts &
Guiry 1994; Ghani & Deshopande 1996) and positive feeling (Novak et al, 1998; Ellis
et al, 1994).

Most notably, in past literature, there seems to be a distinct lack of diversity in
understanding the mediating mechanism through which flow affects the Web users’
buying intention, For instance, only a few studies investigated the role of
involvement as a moderator between flow and outcome variables like information
search behavior (Koufaris 2002; Mathwick and Rigdon, 2004; Richard & Chandra
2005), As for the relationship between service quality and involvement, service
quality as “perceived” by the consumer was considered an antecedent to
involvement (Gronroos, 1984). And other studies of service quality in e commerce

mostly found involvement as a factor affecting the Web shopping mall's
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performance, considering involvement as an antecedent to buying (Jarvenpaa &
Todd 1997). Next the perceived risk has been considered as an antecedent,
attributing to heightened consumer involvement since consumers would perceive
higher stakes at the Web transactions (Jarvenpaa and Todd, 1997; Schiffman et al.
1994). Thus, the presence of flow state may contribute to higher involvement when
consumers perceive higher risk involved,

Based on the above literature findings, it is presumable that the Web site’s
quality and its perceived risk may mediate between flow and involvement, However,
it is hard to find a previous study from the literature that addressed the roles of
these two mediators with regard to flow and involvement at the same time,
Therefore, it would be intuitively interesting to see whether the two mediators
(risk and quality) affect purchase intention, It is reasonable that if the two
mediators will significantly affect involvement as an antecedent to purchase
intention, then they may also influence purchase intention since there have been
previous studies linking involvement and purchase intention (Jarvenpaa and Todd,
1997; Schiffman et al, 1994), Out of this reasoning, this study attempts to
ascertain the mediating roles of perceived risk and site quality as well as their
effects on purchase intention,

Another shortcoming of flow studies so far may be found in that their
operational definition and conceptual operationalization may have some
discrepancies, For example, the flow experience was conceptually defined as “a
phenomenon which arises when user's computer skill and perceived challenge posed
by Web site’s operational difficulty are in high equilibrium” (Csikszentmihalyi 1990,
p.45) and flow was reported to occur when challenge and skill exceed a certain
level and keep balanced (Csikszentmihalyi & Csikszentmihalyi 1988). Hoffman and
Novak (1996) added the element of pleasure by arguing that the flow experience is
a condition which is, (1) characterized through the continuous process of responses
facilitated by mechanical interface, (2) intrinsically pleasurable, (3) accompanied by
loss of self consciousness, (4) occurs through network navigation which is self
reinforced,

Although most of previous studies conceptualized flow as a mental condition that
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occurs where a person’s skill and challenge experienced are in equilibrium, when it
comes to actually operationalizing the flow, most studies treated it as a combined
function of sgkill and challenge, This method of operationalizing flow, although
convenient in understanding its functionality, appears to create some difficulties in
definition based conceptualization, Most importantly, the positioning of flow
experience as immediate outcome of skill and challenge may impede correct measure
of flow as optimal state of mind which is transient and spontaneous, This
reasoning is essentially grounded on the unverified premise that the mentally
optimizing condition needs to be measured not as a byproduct of cause effect
relationship but as a mental experience which is created and concurrently exists in
hedonic, spontaneous and transient state of mind when two conditions (skill and
challenge) are met in high equilibrium, Therefore, a reorientation of research
design which methodologically addresses this research concern seems warranted,
This study attempts to address this research concern by proposing a flow model
(which may be referred to as “decomposed model”) which does not have “flow”
embedded in the basic research model and compares this model’s predictability
based on two approaches to operational definition (non flow vs, flow approaches).
The major objectives of this study are three folds; first, it aims to develop and
validate a research model with a focus on the relationships between the flow
experience and Web buying intention as mediated by three mediating variables
perceived risk, perceived quality, and involvement, Second, as mentioned above, a
definition based flow operationalization (which was referred to as “flow’  approach
later on) will be tested to determine its modeling superiority as compared to a
model which does not subscribe to the flow definition (which is referred to as non
flow approach) in terms of predicting behavioral intention on the Web, Third,
although both non flow and flow approaches are only designed to test the effects
of operational definition (comparing two different subject groups where “flow”
approach has high levels of skill and challenge, whereas the other non flow
approach has no regard for such subjects based conditions of two antecedents),
the two approaches, however, do not basically tell us anything about the structural

integrity of optimal flow configuration, To address this issue, three competing flow
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models are compared to find the flow model with the highest explanatory power by
alternating flow's configurations within the three models (full, reduced, and pure
model)., This multi method structural validation is expected to help determine
whether flow modeling where flow is positioned as a separate entity as a function
of skill and challenge, as conventionally operationalized, offers the most reliable
approach to flow,

Therefore, this study purports to test the following three research questions,

RQ1: What are the significant mediators of the flow?

RQ2: Which of the two conceptualizations of flow (flow vs non flow approach)

better predicts buying intention?
RQ3: Which of the alternative flow models (full, reduced, pure) best explains

buying Intention?

I. Theoretical Background

1. The Conceptualization of Flow

The term “flow” has been explained largely as a function of two factors known as
challenge and skill (Ghani and Desphande, 1994). Challenge was defined as possible
actions that a consumer may take in an environment where computer is a medium,
and skill as the ability of the consumers with respect to their actions, Just as
perceived challenge has influence on flow, skill does the same, postulates the
theory on flow, That is, if challenge and skill are both high, they are theorized to
move toward a state so called “flow”. Csikszentmihalyi’s (1975) original flow model
suggested that flow occurs when a person becomes aware of the equilibrium
between challenge and skill, Later on, Csikszentmihalyi and Csikszentmihalyi (1988)
tried to expand on the initial flow model by giving explanation to how flow, as a
synthesis phenomenon of incremental challenge and skill, changes over time, The
model postulates that anxiety condition prevails when challenge is high and skill is

low, and boredom condition dominates when challenge is low and skill is high, And



Validation of Alternative Flow Models: A Comparative Approach 87

as mentioned earlier, flow is theorized to occur when challenge and skill are in
balance and exceed some critical threshold,

After the initial study in which flow was defined as a function of challenge and
skill, 4 channel flow model was introduced which modified existing model by
adding “apathy” as a state of low level of challenge and skill, The 4 channel flow
model which clearly sets apart flow and apathy as opposite concepts was deemed
more sophisticated than the initial flow model (Novak and Hoffman, 1997). This
study incorporates the definition of “flow” as defined by 4 channel flow model in
which the flow was conceptualized as a mental state where skill and challenge are
balanced and exceeds a critical point, In order to single out the effect of flow on
Web behavior, this study confined the sample subjects to those who scored high in
both skill and challenge variables above their mean scores,

The flow concept, as reviewed above, is slightly an abstract concept that was
mainly used in the study of psychology. And in the field of marketing, the
necessity to actually measure flow to analyze the behaviors of the consumer in the
Web environment, has grown into an important research concern, However, despite
its importance as a research phenomenon, it appears that no significant
improvement was made over the original measurement for the flow concept (Novak
and Hoffman 1997, 2000) and further methodological refinement based on
diversified measurement is in great need, Especially what needs to be addressed the
most is that previous operationalization of flow has approached flow as a function
of skill and challenge and thus hasn't considered the effects of skill and challenge
as separate independent variables, This study attempt to address this issue further
from the operational perspective,

To reflect the emerging need to address measurement issue, some previous
studies have come up with several indicators that are believed to facilitate the
effects of flow, For instance, some studies adopted the concept of playfulness as a
representative indicator of the flow condition (Csikszentmihalyi, 1990). Playfulness,
a uni dimensional concept as a core element of flow, is a concept that has close
relevance to challenge and skill, Ciszentmihalyi (1990) approached playfulness as an

important measure of flow and characterized it as a composite construct that
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embraces the pleasure, psychological stimulus or recognition of interest, However,
there still exists a need to develop more elaborate mechanism through which flow

affects consumer's Web behavior, which is a focal issue in this study.

2. The Mediators of Flow Concept

The past studies have primarily investigated the mediating role of certain
variables like information search (Koufaris 2002; Mathwick and Rigdon, 2004;
Richard & Chandra 2005) and involvement (Mathwick and Rigdon 2004). But it is
difficult to find studies which included some antecedents to buying decisions that
relate to consumers assessment of the site’s perceptions such as perceived quality
and risks,

But most previous studies linked service quality to involvement (Jarvenpaa &
Todd 1997) and perceived risk to involvement (Jarvenpaa and Todd, 1997; Schiffman
et al, 1994) with no studies providing an integrated view of the mediators including
involvement, service quality, and perceived risk in one study, Therefore, it was
deemed important to broaden and consolidate the set of antecedents to buying
behavior which help to evaluate how consumers perceive on the web sites where
they make purchases, It is for this reason that this study incorporated service
quality and perceived risk as mediators in addition to involvement, What follows

next are discussions on three mediating variables and their relationship,

(1) Involvement

Involvement, generally defined as “the level of interest that the consumer has in a
certain subject,” is a relative and continuous concept., As one of the most studied topics
in the field of consumer behavior, involvement has been defined as “an individual
person’s degree of perception of importance or interest toward a particular subject in a
given situation” or “an individual person’s degree of perception of relevance to a
particular subject in a given situation” (Zaichkowski, 1990). Engel et al. (1995)

maintained that differences in the consumer’s purchase decisions arise because of the
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different levels of consumer involvement and that different strategies must be used to
reflect the differences in involvement levels,

As determinants of involvement level, individual traits, product related factors
and situational factors have been heavily studied in the past (Zaichkowski, 1990;
Engel et al., 1995). Individual trait refers to the role of individual consumer’s
predisposition which may cause the consumers to perceive different levels of
involvement with regard to the product or service, As for product related factors,
consumer’s involvement is believed to be high for the products that satisfy desire
and enhance the value of the consumer, Finally, the situation related factor refers
to the fact that the consumer’s involvement with a product varies depending on
situational circumstances, Central to this premise was the belief that perceived risk
associated with the product purchase plays an important role in determining the
degree of involvement, The risks consumers perceive for the purchases made over
the Web may be relevant to all three determinants of involvement; person, product,
and situation factors, For example, there is an individual risk that stems from the
thinking that the online purchase process would bring negative individual outcome,
and related to this risk, there is risk on the consumer’s privacy due to the release
of private information in the cyber space. On the other hand, consumer’s
perception of risk in the Web can be mainly economic in light of the potential
economic losses resulting from a dissatisfactory purchase decision, Also, the
perceived social risk may arise in the sense that the consumer may view the
products or services purchased through the Web as socially unacceptable (Sirrka &
Todd, 1997). Mathwick and Rigdon (2004) found that involvement plays a moderator
role in flow situation such that perceived play, as experiential outcome of flow,
will increase when Web user is highly involved in information search process, it
makes intrinsic sense that people who experience optimal state of mind being
absorbed in Web activities are likely to get highly charged to increase their stakes
in economic or social terms, From this rationale, we may conclude that the

presence of follow state will contribute to higher consumer involvement,
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(2) Perceived Quality

Because products and services do not exist in their actual form in cyber space but as
pictures or images, the web service quality delivered through the web pages is one of
the important factors that determine the successful management of cyber brand asset
(Zeithaml, 1988; Martin & Brown, 1991). Especially, the homepage configuration and
its contents are all important criteria of building trust of the Web company, The
previous studies of service quality in e commerce mostly concentrated their focus on
the Web shopping mall, Jarvenpaa & Todd (1997) attempted to find the factors
affecting the Web shopping mall’s performance, such as product perception, shopping
experience, customer service, and customer risk, The quality factors of shopping mall
service they used were tangibles, reliability, responsiveness, assurance, and empathy,

The web service quality may be, based on the definition provided by Parasuraman
et al. (1985), defined as “the degree of disparity between the consumers’
expectation and their perception regarding services offered on the Web and their
direction, In order to define service quality, one has to first understand the
concept of quality, Quality can be broadly defined as “superiority or excellence” and
it can be approached from two perspectives, objective quality and subjective
quality, Service quality may be understood more as the concept of subjective
quality, that is, quality “perceived” by the consumer (Gronroos, 1984). And this
understanding may serve as a theoretical basis of positioning perceived quality as
antecedent to involvement in Web commerce context, As discussed earlier, product

specific involvement factors as they relate quality of products/services provided
by the Web merchants are likely to increase consumer’s involvement in the sense
that higher quality perceived of online products and service would satisfy desire of
Web buyers and enhance the value of online purchases, and eventually heighten the
level of their involvement, When applying this concept to flow, we may assert that
the perceived quality of a Web site may be able to contribute to higher consumer
involvement who are in flow state. This suggests that perceived Web site’s quality

will mediate between the flow state and perceived consumer involvement,
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(3) Perceived Risk

In making purchase decisions, the ordinary consumers show natural inclinations to
minimize risk, Perceived risk is subjective and psychological given that consumer
perceives it in situations of making choices such as choosing a brand or a store or
selecting a buying method, It is commonly understood that the perceived risk is
dictated by the purchase goal,

That is, risk manifests itself in the form of the consumer’s uncertainty as to
whether the intended purchase goal can be met or not, Put in simpler terms,
perceived risk is perceived uncertainty about the purchase decision (Cox and Rich,
1964). With respect to uncertainty as it relates to buying, Schiffman et al, (1994)
classified risk into the financial risk relating to monetary losses, the physical risk
that the product may influence physical safety, the functional risk concerning
product performance, the social risk, the psychological risk, and the risk of
wasting time. Similar to this, Jacoby and Kaplan (1972) asserted that the
consumers feel uncertain as to whether the product to be acquired will satisfy their
expectation, and that the higher the uncertainty, the higher the perceived risk
becomes, They also proposed that consumers face the financial risk, functional
risk, physical risk, psychological risk, and social risk, Zikmund and Scott (1973)
categorized the types of perceived risk as the financial risk, functional risk,
psychological risk, social risk, risk of wasting time and the risk of incurring loss
of future opportunities,

Some other studies reported the importance of reducing the perceived risk in the
on line buying (Burke, 1997). Sixty percent of those who responded to the GVU
survey recognized safety in transaction as an impeding factor when buying on line
(Quelch and Klein, 1996). In support of this, one study found that the reliability
with regard to the use of the credit card was a primary reason for being hesitant
about on line buying (Ernst and Young, 1999). In addition, the fact that they have
to provide private information for online registration was cited by about half the
people who visit a Web site as a reason not to revisit (Caruso, 1995), and in one

survey, 64% of those responded answered that it is difficult to receive protection of
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one’s private information on the Web (Jasper and Lan, 1992). Therefore, in a
situation such as buying from the Web shopping mall, privacy risk arising from
providing credit card number or private information may be regarded as an
important risk type (Jarvenpaa and Todd, 1997). Since the e commerce through the
Web takes place in the cyber space that is made up of the computer and the
communication network, there are security risks that the consumers perceive for
personal information being transferred or the risk related to misplacing orders and
payments, Furthermore, there always is the risk of disparity between the stated
quality of products and services and those actually delivered to the consumers,
These risks will attribute to heightened consumer involvement since consumers
would perceive higher stakes at the Web transactions, To link this relationship to
the effect of flow, the presence of flow state may contribute to higher involvement
when consumers perceive higher risk involved, Thus, perceived risk would serve as
a mediator between flow and involvement,

As discussed earlier, these perceived risks are deemed responsible for heightened
involvement, as the Web consumers would be more attentive to the potential losses

associated with online purchases,

II. Study Methodology

1, Survey Data

For validation of the study model, a collection of Web users were selected as
sample subjects, For this purpose, a self administered e mail survey method was
used by means of sending e mails to a pre determined list of e mail addresses,
The list containing 593 panel members was obtained at nominal fee from an
established marketing research agency in Korea which specializes in internet
research, The panel was created in consideration of the typical Web user
characteristics, which had fair representation of age, occupation, and income level

by ensuring heuristically adequate breadth and depth of Web users,
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The panel members were composed of people who had reported having had the
online shopping experience within the past 6 months and indicated having intention
to buy on the Web in the near future, This selection procedure was adopted in
view of the major objective of this study which was to find the effects of flow on
web buying behavior (including buying intention), Also, in order to increase the
survey's response rate, a total of 10 respondents were randomly selected to each
receive prize money of 100,000 Korean won (equivalent to 107 US dollars), As a
result of survey, a total of 350 people residing in Seoul, Incheon and Kyonggi
areas responded to the survey with response rate of 59%, Of the 350 survey
responses, 34 responses lacking sincerity were discarded and 316 surveys were used
for actual statistical analysis, For statistical analysis of the collected data, SPSS
10.0 and AMOS (Version 5)were used to conduct frequency analysis, the reliability

and validity analysis and the structural covariance analysis,

2. Research Design

As stated earlier for the research objectives, two opposing approaches were made
to methodologically determine the superiority of operationalizing flow based on its
original definition, First, as a way to ascertain the definition based premise that
flow occurs when two antecedents, skill and challenge are in equilibrium above
some threshold, sample subjects manipulation was done, For this, “non flow
approach” was taken in which all the sample subjects were included for analysis
without regard to operational definition of the flow. Opposed to this, “flow
approach” was to include subjects who had above average scores in both skill and
challenge, In doing this, the changes in the effects of two antecedents on three
mediating variables were measured to draw some conclusion about the effects of
definition based flow operationalization, The Figure 1 depicts a decomposed flow
model which represents relationships among antecedents, mediating variables, and buying

intention,
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(Figure 1) Basic Research Model
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* Flow was operationalized as occurring when skill and challenge exceed critical values (above
their respective means)

3. Operational Definition of the Study Constructs

The operational definition of each variable used in the study is as follows, All
the survey items were created on a 5 point Likert scale, First, challenge was
defined for this study as an opportunity for the acts that the consumer can
perform in a computer mediated environment, According to Csikszentmihalyi
(1975), people, at any given moment in time, are only aware of limited number of
opportunities that allow them to act upon, And it has been argued that any type of
action involves opportunities with regard to acts or challenges (Csikszentmihalyi,
1990). For this study, the measure used by Novak & Hoffman (1997) was adapted as
a measure of challenge, Hence, challenge was defined as a challenging spirit intent

on the use of Web and as a willingness to demonstrate subjects ability with
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respect to the Web,

Skill was conceived for this study as the Web user’s ability as it relates to
conducting certain activity on the Web, For this purpose, the measure of Novak &
Hoffman (1997) was adapted to measure the level of skill required for the use of
the Web, Therefore, skill was operationally defined as the degree of general
proficiency in terms of Web use, efficiency in conducting information search, and
the ease with which the search is conducted,

Flow was defined for this study as a combination of emotion (feeling pleasurable
on the thought of Web use), potential impact (powerlessness without Web site
connection), and concentration (feeling timeless when absorbed into Web use),
pursuant to the definition of flow by Mannell et al. (1988).

Of the three factors that determine involvement as discussed earlier, the product
factor attests to the fact that each individual gets highly involved in a product
that satisfies one’s desire and value. In this study, perceived risk was measured in
terms of risks concerning security of the credit card use over the Web, ambiguity
in the judgment as to the quality of a product and service, and leakage of personal
information,

Service quality was defined by previous studies as “the degree and the direction
of the discrepancy between the consumer’'s expectation and perception on service
(Parasuraman et al,, 1985). Since service, unlike goods, is an intangible good,
development of the objective instrument with which to measure the concept is quite
limited, Therefore, service quality has frequently been approached as a concept of
subjective quality that consumers perceive regarding services provided, In order to
measure perceived service quality for this study, the study subjects were asked to
rate the customer services delivered on the Web sites and the degree of their
awareness of the policies dealing with guaranty and the return of goods,

Involvement has been understood as “felt involvement” which may be influenced
by situation specific factors and self relevance, and something which induces
deeper understanding of buying situation (Celsi & Olson, 1988). For this study,
involvement was defined as denoting customers’ perceived concern with any

particular brand or particular Web site, To this end, as adapted from Zaichkowski's
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(1990) study, subjects were asked about their level of interest in, curiosity about
and relevance of the Web mediated buying activities,

In general, buying intention has been regarded as an antecedent to actual
buying, For this study, buying intention was measured as the individual consumer’s

buying inclination toward products or services offered on the Web,

IV. Data Analysis and Findings

1. Reliability and Validity of Data

The main characteristics of the sampled subjects were analyzed to understand
patterns of sampling distribution, As for the age distribution, two groups of
respondents 20's (45%) and 30’s (33%) - were predominant, Occupation wise,
students was the predominant group with 48%, followed by company employees
(80%) and self employed (15%). And as for the reasons of using the Web, the
highest percentage of respondents answered “to collect information for personal
needs” (42%) followed by “to pass time” (25%). As for average time spent on the
Web, the respondents answered “1 to 2 hours’ (56%) and, most subjects (59%)
viewed Web shopping as useful,

Next, In order to verify the reliability of the measured items, the item to total
reliability was calculated based on Cronbach’s alpha, As shown in <(Table 1),
Cronbach's alphas on the measured items yielded high levels of reliability with skill
and challenge having coefficients of 0,8195 and 0,7017, respectively, Other
constructs were found to have appropriate levels of reliability; involvement
(0.7491), perceived quality (0,7957), perceived risk (0,7210) and buying intention
(0,7451),

Subsequent to the reliability test, with the purpose of measuring construct
validity of all the constructs included in the study model, an exploratory factor
analysis was performed, The ensuing factors extracted from the analysis are shown

in <{Table 1).
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(Table 1) Results of the Scale Reliability and Validity Tests

Factor Variance
F | Ei -val Iph
actor Survey ltem Loading igen—value exp Alpha
Computer use proficient 767
) Know search tech, 869
Skl Know search methods 91 2.614 65.352 0.819
Know More than others 803
A type of selfi-challenge 718
Chance to test ability 874
Challenge Show maximum ability 374 2.026 50,670 0.701
Chance to self-improve 779
nvolve Fun to use 790
ment Interest in buying, 796 2,002 66.748 0.749
Relevancy to living .863
) Superior prod quality 899
P
gﬁ;';ed High product quality 809 2188 72.954 0.795
y Reliable prodqguality 852
Financial risk 847
Perceived Social risk 870
Risk Psychological risk 519 2.224 55,610 0.721
Performance risk 693
Purchase Buying inclination 894
1 4
Intent Revisit intention 894 599 79.955 0.745

The result of factor analysis revealed that each construct had shown factor
loadings greater than 0,60 level except for two constructs challenge and perceived
risk each containing one item whose loading was below 0,60,

Next, a correlation analysis was conducted to examine directionality as well as
magnitude of relationships among the construct and the result is shown in (Table
2>. As shown in the table, the relations among all of the constructs were found to
be consistent with the directions proposed earlier in theoretical background, Skill
was found to significantly correlate with perceived quality and involvement, but
had negative correlation with perceived risk, which explains the fact that Web user
would be less likely to perceive risk when s/he is a skilled one, On the other hand,
challenge correlated significantly with all three constructs perceived quality,

perceived risk, and involvement suggesting that users view the Web as a test
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ground of Web based ability as well as an opportunity to self improve, which

contributes to taking higher stakes in the Web,

(Table 2) Results of Confirmatory Factor Analysis

# of
ltems Fol
Factor Before HemCsFAATter GFI AGFI RMR RMSEA p
CFA
Skill 4 3 0.961 0.952 0,021 0.001 0.321
Challenge 4 3 0.999 0.993 0.022 0.000 0.456
Involvement 3 3 - - - - -
Perceived Risk 4 3 0.993 0.967 0.058 0.034 0.129
Perceived Quality 3 3 - - - - -
Buying intention 2 2 - - - - -

RQ 1 & 2: Verifying the Flow's Mediating Variables & Compariing Flow vs, Non
Flow Approaches

(1) NonFlow Approach

The analysis of the structural covariance model, referred to as “non flow approach”
which does not subscribe to sampling catering to flow’s definition (high in skill and
challenge), revealed a satisfactory fitness result, Specifically, the resulted fitness
measures are as follows: X° =92.126 (d. f.=79), p=0.148, GFI=0.929, AGFI=0.904,
RMR=0,069, RMSEA=0,0000, Since those fitness indices were judged to meet the
generally acceptable fitness criteria suggested for structural covariance analysis (Bagozzi
and Yi, 1988), the non flow approach developed for this study was judged to be
appropriate,

The result of analysis (see Table 3) showed that skill had a significant effect on
all three mediating construct; perceived risk (estimate= 0,27, CR= 3.49),

involvement (estimate=0,24, CR=3.70), and perceived quality (estimate=0,29,
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CR=5,35), However, for challenge construct, it had significant effects on both
perceived risk (estimate=0,18, CR=2.03) and involvement (estimate=0,21, CR=2.65),
but no significant effect on perceived quality (estimate=0,12, CR=1,95).

In addition, perceived quality was found to have statistically significant impact
on involvement (estimate=0,49, CR=4.47) as well as buying intention (estimate=
0.39, CR=3.45). And perceived risk had statistically significant impact on buying
intention with path estimate of 0,30 and CR of 3,42, Finally, involvement was
shown to have statistically significant impact on buying intention (estimate=0,90,
CR=8.03). However, with respect to the effect of perceived risk on involvement, it

was proven insignificant as CR was below 1,96 (CR=1.06).

(Table 3) Correlation Matrix of Study Constructs

Mean | SpD. s | "M quaiy | Rk | Mvole Buy
enge —ment Intention
Skill 4.04 1.04 1,00
Challenge 3.69 1.07 323* 1.00
Quality 3.90 0.89 275* 217 1,00
Risk 478 120 | -17e* | 154* | —313* | 100
Involve—
nvove 4.70 .27 362¢ | 303¢ | 249 | —o84* .00
ment
Buy intention | 4,24 132 452¢ | o4t | 4B9* | —340* | 475* 1,00

* significant at the level of 0, 01l(two—tailed),

The above result revealed an interesting pattern of significant path estimates in such
a way that, skill, compared to challenge, had the higher effect on perceived quality, And
perceived quality, compared to perceived risk, had greater impact on involvement, In
turn, involvement, compared to perceived risk and perceived quality, showed the
greatest influence on buying intention, This result implicates that Web marketers need

to improve the quality of the Web services as a primary motivator of enhancing Web
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users’ buying intention by elevating Web users’ involvement, And more importantly, the
result suggests the importance of targeting Web skilled users with a view to infusing
them with the perception of high quality Web service, which may not be readily

observed with less experienced Web users,

(2) Flow Approach

Next, in order to address the issue as to how the “flow” as opposed to “non flow’
approach to flow operationalization affects Web users’ buying intention through
mediating variables, an attempt was made to validate the structural covariance model
based on those subjects who actually met the “flow” condition which was theorized to
be a balance of skill and challenge, To do this, a group of sampled subjects was
selected by creating a sub dataset which contained respondents whose ratings of skill
and challenge both exceeded their average scores, After this manipulation, a structural
covariance analysis was conducted on this subset with only 130 subjects, The result
indicated that all the paths connecting six constructs were found significant with highly
acceptable fitness indices (X =88.143, p=0.176, GFI=0.965, AGFI=0.934, RMR=0, 054,
RMSEA=0.0000). Overall, the comparison of non flow versus flow approaches revealed
some overall improvements made in the flow model of flow operationalization,

However, what is noteworthy is that the challenge had greater effects on three
mediating variables in comparison with the non flow approach, This finding
suggests that people who are in optimal state of mind appear to put elevated
motivational stakes in Web behavior so that they welcome the challenges imposed
upon them in more favorable fashion, Overall, as was the case in non flow
approach, skill showed the greatest impact on perceived quality among the three
mediating variables (estimate=.340, CR=5.43). However, most notably, perceived
risk was shown to exert significant influence on involvement which was non
significant with the non flow model, What this finding implicates is important
given that the state of flow may cause Web users to feel less sensitive to the
perceived risks while engaged in Web activities, This may be explained by the

definitional role of flow which is to get people absorbed into what they are doing,
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Another notable difference was also observed in the path between perceived risk
and buying intention, The path, although negative in direction, showed lower
significance compared to the same path in the non flow model, Similar to the case
of involvement, this finding testifies again the impact of “flow’ state in making
people less sensitive (or reactive) to the kind of risks that are perceived to pose

threat to their buying inclinations,

RQ 3: Is there Structural Superiority of Conventional Flow Configuration?

Although  useful in verifying the effects of definition based flow
operationalization on the changes in outcome variables, it is limited in determining
the incremental improvements made in model’s predictability due to variations of
flow - based configurations, For this purpose, three competing models of flow were
constructed for validation; full model (flow's antecedents »flow )buying intention),
reduced model (flow's antecedents »buying intention), and pure model(flow

>buying intention).

(Table 4) Structural Covariance Analysis of “Non—flow” vs, “Flow” Aproach

Path Non—Flow Flow

Est, S.E. CR Est, SE. CR.

Skill = Perceived Risk -0.278 0.080 -3.490 -0,201 0.065 -3.102
Skill = Perceived Quality 0.290 0.054 5.350 0,340 0.064 5434
Skill = Involvement 0,247 0.067 3.708 0.324 0.056 3.987
Challenge — Perceive Risk 0.189 0.093 2.037 0.219 0.099 2.365
Challenge — Per, Quality 0.125 0.064 1.951 0.312 0.132 2.243
Challenge — Involvement 0,211 0.080 2.653 0.354 0,098 2.887
Per. Quality — Involvement 0.491 0.10 4 472 0.453 0.099 4,411
Per, Risk — Involvement 0.075 0.071 1.061 0.351 0.12 2.258
Per, Quality — Buy intention 0.394 0.14 3,454 0.412 0.139 4,012
Per, Risk — Buy intention -0.306 0.089 -3.424 -0.121 0.065 -2.013
Involvement — Buy intention 0.909 0.13 8.035 0.834 0.099 7.023
X* =92.126 (d.f=79), p=0.148, X' =88.143 (d.f,=83), p=0.176,

GFI=0,929, AGFI=0,904, GFI=0,965, AGFI=0,934,
RMR=0.069, RMSEA=0.0000 RMR=0.054, RMSEA=0.0000
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The analysis of the three structural covariance models the result of which is
shown in Table 4 indicated that full model produced the best model fitness of the
three, Comparison of full model with pure model suggests that the ability of flow
to predict buying intention increased when flow had its antecedents included in the
model, This finding indicates that flow model, as a whole, can better predict
behavioral intention when flow experience is viewed as a function of skill and
challenge than when it stands alone without antecedents, Also, the comparison of
full model versus reduced model revealed interesting result in that the two
antecedents better predicted the behavioral outcome when flow was established as a
mediator, which suggests the mediating effect of flow on the buying intention, This
finding confirms the role of flow experience as one which enhances Web users’
intention to buy on the Web, This finding further testifies the conceptual validity
of including flow experience in flow model configurations as a distinctly separate
entity to predict Web behavior,

Next, for the purpose of confirming the effect of original flow's definition based
operation on model’s predictability, the three competing models were analyzed using
both non flow and flow approaches to sampling frame as done earlier, The result
of analysis showed that across three models, flow approach produced the better
predictability in terms of model fitness than non flow sampling approach,

What this finding suggests is the importance of adhering to definition based
operationalization of flow experience when it comes to predicting Web behavior, Out
of six models, the full model with specific sampling (when skill and challenge
scores are both above averages) produced the best model fitness (X2=20.54;p=0.132;
GFI=0,899;RMR=0.05), indicating once again the superiority of taking flow's
definition based operationalization with the flow as a function of skill and
challenge, This fact that flow played a distinct role as a predictor of Web behavior
was further noticed by the finding based on the comparison between reduced model
and pure model where pure model showed superior model predictability, What this
result indicates is quite important because flow, in support of the above held
observation, was once again shown to be able to better predict Web behavior when

treated as a distinctly discrete entity,
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(Table 5) Structural Validation of Three Competing Models of Flow

Full Model Reduced Model Pure Model
Path _ _ _
Non Flow Non Flow Non Flow
flow flow flow
Skill 326° 354
— Flow (3.34)° (4.01)
Challenge 245
> Flow (g7 | 260004
Flow 219 239
— Buy intention (2.04) (2.55)
Skill 165 267
— Buy intention (1.97) (3.04)
Challenge 298 423
— Buy intention (2.99) (5.65)
Flow 370 425
— Buy intention (2.05) (3.98)
X*=23.54 X*=20.54 X’=52.37 X’=33.54 X’=53 54 X°=36.32
p=0127 P=0.132 P=0.053 P=0.076 P=0.047 P=0.091
GFI1=0.87 GFI=0.89 GFI=0.76 GFI=0.81 GFI=0.82 GFI=0.85
RMR=0.06 RMR=0.05 RMR=0.08 RMR=0.05 RMR=0.08 RMR=0.07

a= path estimate, b= critical ratio (t)

V. Conclusions and Implications

Based on the flow concept studied by Novak and Hoffman (1996) which served as
a theoretical basis of the navigation process model for buying products over the
network, this study explored the mechanism of flow which was theorized to affect
the Web consumers’ buying intention by mediation of three constructs risk,
involvement, and perceived quality, In doing this, major methodological focus was
placed on answering the research questions as to whether subscribing to
operational definition of flow in model validation substantially improves the model’s

predictability, Another related focus of this study was on verifying the role of flow
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as a mediator between two antecedents and outcome variables on the Web,

This study departs from other similar studies which approached operationalization
of the flow in that it viewed flow as a mentally optimized condition that needs to
be measured not as a cause effect relationship but as a mental experience that
requires reorientation of the conventional research thinking, Further, the study
proposed an alternative flow model (so called “decomposed model”) and compared
the model's superiority based on two approaches to operational definition (non
flow vs. flow approaches), which provided a new way to determine the flow's
effectiveness in predicting user behavior,

In answering RQ #1, it was found that skill and challenge, two antecedents to
flow, induced significant but somewhat different responses to Web buying intention
depending on actual subscription to the flow's operational definition., This finding
suggests that the Web managers need to learn more about the mechanism
underlying the effects of the role played by the flow components such as Web
users level of skill and perceived challenges. This is especially critical because
those two factors are likely to exert influence on Web users’ buying intention, This
revelation is consistent with the findings of Novak and Hoffman (1996) who
proposed that flow carries strong marketing significance including increased
consumer’s learning, search activity and positive behavioral outcome such as one
manifested in buying intention, This finding suggests important managerial
implication in that it indicates the need for Web managers to differentiate their
sites based on users skill and perceived challenge, What this finding imparts is
important in light of the three mediators which make significant differences
between the flow's components and buying intention, In other words, regardless of
the existing differences in terms of skill and challenge levels of the users, it is all
but impossible to induce the desired buying from the users unless managers do not
understand what the users view as critical in determining the quality of the site
and what risks they associate with the sites, In short, the study result implicates
that in order to achieve the desired behavioral outcome, it is very important to be
able to control the factors affecting the user’s perceptions toward the Web site

and, based on this knowledge, to achieve the flow state of mind so as to obtain
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the desired behavior,

To answer RQ #2, the study found that definition based operationalization of
flow proved a approach superior to non flow (non flow sampling) approach in
terms of increasing flow model’s predictability, This finding suggests the need to
find optimal target segments by minimizing the discrepancy between Web site’
operational maneuverability and the level of Web proficiency possessed by the Web
users, This finding may shed some important research or managerial insights as to
the operational conceptualization of the flow construct,

With regard to RQ #3 which questioned the superiority of alternative causal flow
models, this study found that flow as experienced by the Web users mediated
between two flow antecedents and buying intention on the Web, That is, flow
defined as an optimal state of mind may, in fact, exist as a stand alone, discrete
construct subject to concrete measurement, This invites reconceptualization of flow
as more or less stable mind state rather than transient and spontaneous,

It was learned that skill )perceived quality )involvement )buying intention was
the path of significant influence in both approaches (non flow and flow). It shows
that Web marketers should be able to concentrate their efforts on providing high
quality products and services on the Web, which will turn their customers into
value seekers, Offering more user oriented services such as making contents
easily accessible or offering diverse payment methods would be some feasible
options, Another strategic inference derivable from the above path is that skilled
users may be well experienced customers who may also be value seekers,
Therefore, targeting this segment would require elaborate segmentation scheme
which includes, for instance, more extensive value segments such as goal directed
value or utility minded value, Another more practical implication, based on this
finding, would be to classify the Web sites based on the service quality and
involvement dimensions, This will enable the Web mangers to target the customers
who yield the best behavioral outcome by targeting those users who find the Web
sites offering the best match between the site’s quality and how much they are
involved in the site,

Finally, the future studies of flow may find some improvements useful in
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building upon current study, First, there is an acute need for more theory based
applications of flow concept by merging flow with a more user oriented body of
theoretical framework, That is, further refinements of flow concept should be made
by viewing flow as part of a grand consumer based theory, making wider use of
mainstream consumer behavioral constructs such as satisfaction, involvement,
commitment, loyalty and others, Also, further improvement of instrumental validity
of flow operationalization may be attempted in the future, to reflect the diverse
nature of Web specific flow experience by incorporating, among others, scenario

like approach to manipulate the conditions associated with perceived challenge

associated with the Web specific environment,
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{Abstract)

A Study on the Information Protection Priorities of User’s
Personal Information in the SNS

Jin—hwan Jeon™ * Jong—ki Kim**

Now—a—days, there are a lot of Social Network Services(SNS) like Facebook,
Twitter, Me2Day on the Internet, The SNS allow to build and manage users social
relationships through the online, But, Most of users are sharing critical personal
information, ID, social security number and so on, for communication with others
and its use, There is great potential to misuse and abuse personal information by
the malicious SNS providers, Therefore, the purpose of this study is to help and
develop the guidelines for SNS user’s privacy protection,

We performed the AHP analysis with 16 survey samples by research faculties in
the Korea Internet & Security Agency(KISA). We found that user's ID on personal
informations are the most critical information used in the SNS, Based on this
result, we stress user's personal information will not be opened to anyone from the
first step in registration., The users’ privacy protection depends on whether he can
share and revise personal information whenever necessary, especially, if users want

to communicate with other subscribers,

Keywords : SNS, Information Security, Personal Information, AHP

* Information Security Manage Team, Personal Information Protection Division, Korea Internet
& Security Agency (jhjeon@kisa, or kr), First Author

#% Professor, Department of Business Administration, College of Business Administration, Pusan
National University (jkkiml@pusan, ac kr), Co—Author
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